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>Ment 
led 4 Bristol-Myers takes newspaper 
thing space to describe the Fred Allen ra 
used gio program and say, “Presented to 
ed inf induce you to try Sal Hepatica.” But 
'G by curely Fred isn’t as bad as all that. 
ar, 
A 
1pany Scott Paper Company says, in be- 
Chi lieve-it-or-not fashion, that there are 
10 TEM 20,000,000 people in the United States 
Foul who don’t use toilet tissue. Most of 
them are in the Sears, Roebuck and 
Montgomery Ward catalog zones. 
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& Is Senator Copeland assures the pub- 
ndleyi® ic and the advertisers that his new 
thi measure “is not the Tugwell bill.” 
Maybe the members of the most au- 
1 that cust deliberative body in the world 
scene would like a little publicity them- 
winds selves. 
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I am It turned out that the gals who 
x way stayed up in a plane for days and 
days were advertising beauty prod- 
ve tha ucts. There must be some connec- 


pacity tion—but you figure it out. 
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If you want your message to land 
maim in the mail box hereafter, it must go 
| thai through the Post Office Department. 


Under the new deal a new kind of 
bootlegger is being bern every min- 
ute. 
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Spueial xrapevine telegraphic. in- 
formation trom Washington to Rough 
Proofs indicates that the post office 
in its mail box ruling is shooting at 
public utilities and other distributors 
of first-of-the-month bills. The cus- 
tomers earnestly hope there’s a com- 
plete deadlock. 
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General Motors’ slogan for 1934 is 
“knee action,” but Chrysler is going 
in big for curves. Mr. Chrysler’s 
designers must have been impressed 
by the success of Mae West. 
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After many months of hectic prep- 
aration, the Nash Motors boys ar- 
rived breathlessly at the New York 
automobile show just in time to say, 


“ a tc - ” 
nge Lafayette, we are here. 
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rmert The Cleveland Press kitchen inven- 
r Com tory shows that 47.7 per cent of the 
ntly food dollar is spent on Saturday. In 
Ine. Spite of repeal, dad is still bringing 
— home the pay-envelope. 
vgyv¥seékeéesgs 
The Haynes-Apperson automobile, 
according to Cosmopolitan’s histori- 
cal researches, advertised in 1901 
that it made a 100-mile non-stop run 
Di- on Long Island. It couldn’t be done 
in iow’ -there are too many red lights. 
ely. °* ¢* 2 
ing _ Gasoline consumption, the market- 
use Ng experts say, is more easily dis- 
mes fouraged by higher taxes than higher 
vel Prices. The customers know that 
‘‘ the prices may come down. 
you very 
-od- Phe lot of enthusiastic contributors 
in oe Suggested synonyms for the 
7. ndation advertiser’s most impor- 
“tt consideration. D. S. follows the 
a trail that leads to “rear 
€Vation.” 
vvwey 
— spots, the radio people say, 
co long-distance reception. If 
a proadcasting stations were in the 
ae 3. C., this would mean a 90,000,- 
Nol ‘Mile trip for some auditor. 
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Copy Cor. 


COPELAND BILL 
UNSATISFACTORY 
TO DR. TUGWELL 


‘Very Much Disappointed,’’ 
He Declares 


Washington, D. C., Jan. 11.—The 
fight on the Tugwell bill is not yet 
over, it seems. 

Prof. Rexford Guy Tugwell, au- 
thor of the original version, who last 
week implied that the new Copeland 
bill might meet his approval, today 
told ADVERTISING AGE that the Cope- 
land measure is “quite unsatisfac- 
tory.” 

Prof. Tugwell has taken his griev- 
ance to the White House, it has been 
revealed, and has told President 
Roosevelt his personal views of the 
Copeland bill (S. 2,000), and the bill 
recently introduced in the house 
(H.R. 6,376) by Rep. Loring M. 
Black of New York. 

Prof. Tugwell refused to discuss 
the new bills in detail but told Ap- 
VERTISING AGE, “I am very much dis- 
appointed.” He plainly indicated 
that he considers the Copeland bill 
an emasculated measure in which 
most of the vital features of the 
original measure have Seen removed 


or gréatly weakened. 
President’s Attitude Doubtful 


As to his conference at the White 
House, Prof. Tugwell said he had 
merely acquainted the President with 
the facts, and did not know how the 
President felt about the matter. 
With him at the White House were 
Secretary of Agriculture Wallace, 
much of whose authority under the 
Tugwell bill is stripped from the 
Copeland measure, and Chester C. 
Davis, AAA administrator. 

The Black bill, which is known to 
be sponsored by the National Drug 
Trade Conference, has been referred 
to the committee on interstate and 
foreign commerce of the lower house. 
At this writing uno date for hearings 
has been set. 

Senator Copeland this week made 
it clear that no new hearings are 
expected to be ordered on his bill 
and he further emphasized that the 
Black bill is not “a companion meas- 
ure, or running mate,” indicating 
that no attempt will be made to har- 
monize the two bills which are each 
designed to re-write the present pure 
food and drugs law. 

One of the chief objections that 
has been noted by proponents of the 
original Tugwell measure is that 
the sweeping provision requiring full 
formula disclosure on all proprietary 
drugs has been omitted entirely. 
There is required a label declaration 
of certain potent ingredients, coupled 
with warnings against unsafe meth- 
ods of administration. 


Women’s Attitude Unknown 


Prof. Tugwell’s requirement that a 
palliative be labeled as not a cure 
has been changed to compel labeling 
to show how the palliation is ef- 
fected. Instead of prohibiting ther- 
apeutic claims for a drug, if they 
are contrary to general agreement of 
medical opinion, such claims are de- 
clared as misbranding if they are 
not supported by substantial medical 
opinion. 

Senator Copeland said this “in- 
volved no weakness.” In these and 


all other possible ways, he said, the 


(Continued on Page 22) 
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© 11'S OUR DATING PLAN THAT GETS IT To You FRESH 


Five-column advertisement in Dal- 
las newspapers, where Standard 
Brands, Inc., is testing the sale of 
Chase & Sanborn's dated coffee 
in paper bags, instead of in the 
usual can. Dating makes the con- 
tainer unimportant, the copy says. 


GENERAL MOTORS 
TOPS MAGAZINE 
LIST FOR 1933 


P&6 Second: General Foods 
in Third Place 


Chicago, Jan. 11.—General Motors 
Corporation and its numerous sub- 
sidiaries spent more money for na- 
tional magazine space in 1933 than 
any other organization, the annual 
tabulation of 150 leading magazine 
advertisers, developed by National 
Advertising Records, reveals. This 
organization spent $3,703,011 for na- 
tional magazine space during the 
year. 

Second place went to Procter & 
Gamble Company, with expenditures 


(Continued on Page 22) 


Last Minute 


First Gain 


New York, Jan. 11.—Additional 
proof that better days are here again 
for the automotive industry is af- 
forded by automotive lineage figures 
for New York Automobile Show 
week, which showed the first gain 
since 1929. This year’s showing will 
be further improved by _ several 
wind-up smashes the end of the week. 

The manufacturers, spurred on by 
the rising market of the past six 
months, surprised each other, as well 
as the public, with the number and 
importance of improvements offered 
by the industry as a whole. These 
advances have made it more difficult 
to determine consumer susceptibili- 
ties in advance, and a review of show 
copy indicates that much of it was 
prepared just before publication to 
mark the advertiser’s stand on the 
shifting battle lines. 

An attempt by the show manage- 
ment to discourage barking and bal- 
lyhoo at the exhibits led manufac- 
turers to adopt quieter but equally 
effective means of drawirg the 
crowds to their spaces. The stage 
furnished ideas and personnel for 
most of the extra attractions, and 
jani ted displays employing minia- 
ture'gar models were secohd in popu- 
larity. ” : 

Lineage Carried 


Total automotive lineage carried 
by eight Manhattan dailies the first 
five days of the show follows: 


1934 1933 
Jan. 6-10, Jan. 7-11, 

Incl. Incl. 
re eee 69,101 59,312 
Herald Tribune...... 61,690 44,732 
ae 39,329 34,290 
Seer er 23,443 21,182 
NE ME aie ale. Ke 6,696 4,583 
BS ee eee 32,123 35,418 
i ae: ee ee 16,228 31,359 
ES Ae TERE 43,555 43,223 
World-Telegram 38,774 33,695 
330,939 307,794 


—New York Times. 


In addition to the preference for 
morning papers indicated by the 
lineage figures, a trend recently es- 
tablished in this classification, the 


News Flashes 


Charles M. Daniell, Space Buyer, Dies 


Milwaukee, Wis., Jan. 12.--Charles Martin Daniell, space buyer and 
head of the media department of Cramer-Krasselt Company, died yesterday 
in St. Joseph’s Hospital after a long illness. 

Mr. Daniell, who was 40 years old, had been connected with the 
Cramer-Krasselt organization since 1911. 


Albert Ross Leaves Lord & Thomas 


New York, Jan. 12.—Albert Ross, who has been connected with Lord 
& Thomas for nine years, the past three years as vice-president, has 


resigned. 


Bristol-Myers Acquires Minit-Rub 
New York, Jan. 12.—Bristol-Myers Company has acquired the Minit- 


Rub Company, St. Louis. 
advertising for the new subsidiary. 


J. M. Mathes, Inc., has been appointed to direct 


Reed Amendment Repealed by New Liquor Law 


Washington, D. 


C., Jan. 12—Newspapers and periodicals may carry 


liquor advertising in copies which circulate in dry states, under the terms 
of the new federal liquor law, which was signed just before midnight yes- 


terday, and went into effect today. 


Such advertising could not heretofore be carried in copies mailed into 
dry states, because of the Reed amendment. 


in Auto 


Show Lineage Since 
1929 Is Registered 


week’s automotive advertising showed 
partiality for small space scattered 
through one edition or inserted daily 
in all papers, news treatment and 
more ink. The wide variety of copy 
slants, however, made it difficuJt to 
map trends. 

Manufacturers coincided in the 
choice of “News Flash” as a head- 
line. Several featured genuine ce- 
lebrities snapped examining and test- 
ing their models. Among those who 
wanted them blacker was Pontiac, 
which found a short-cut around re- 
verse cut rules with the use of small 


‘Somehow | believe one of those new Speedstreamed 
NASH car would express (he pent-up rhythm in my soul. 
Let's see the NASH eahibsr af the Auto Show ionight.” 


A. 


—— 


Typical humorous Nash show copy, 
which created much interest. 


scattered advertisements reproducing 
hand slates on which were amusing 
drawings illustrating the car’s good 
points. 

Nash Uses Humor 


The outstanding example of the 
use of humor was furnished by Nash 
with a series of drawings popular- 
ized by certain magazines which de- 
light in trifing with dignity. Copy 
was limited to short captions and it 
was necessary to label “advertise- 
ment.” 

One of these advertisements de- 
picted a directors’ meeting in prog- 
ress. All of the pompous gentlemen 
appeared bored, except one, who 
had turned to his neighbor with the 
suggestion, “Let’s sneak out and see 
the new 1934 Twin Ignition Nash at 
the Auto Show. All models, I under- 
stand, have individually-sprung front 
wheels as optional equipment.” 

A conspicuous news-style adver- 
tisement was the full page by Dodge, 
which appeared in roto and black 
and white. It was filled with pho- 
tographs of well-known New Yorkers 
snapped as they were finding out 
about the new model. Ida M. Tarbell 
was caught as, perched on a front 
fender in the middle of Washington 
Square, she jotted a few notes about 
the new features of her favorite 
make. 

Copy Themes Outlined 


The air-flow De Soto and Chrysler 
attracted the largest crowds at the 
show. The fear that these spectators 
were drawn by buying interest and 
not mere curiosity might have caused 
other manufacturers of stream-lined, 
but less revolutionary, cars to talk 
up this point. Judged by the divi- 
sion of text, stream lining and indi- 
vidually-sprung front wheels com- 
bined with other mechanical im- 
provements making for easy riding 
will run neck and neck as leading 
copy themes for a long stretch into 
1934. 

Several manufacturers whose ad- 


vertisements were illustrated with 
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photographs and sketches made from 
an angle that exaggerated the stream- 
line effect succeeded in giving the 
impression they were sorry they had 
not gone further with this designing 
trend. In this group was LaSalle, 
which head-lined an advertisement 
thus illustrated, “Supreme in stream- 
jiine design.” The claim was modi- 
fied in the text to “a car of true 
stream-line design.” 

Stream-lining also inspired an ad- 
vertisement for Blue Sunoco gaso- 
line, which introduced a new slogan, 
“The Stream-lined Acting Motor 
Fuel,” with appropriate comment. It 
was illustrated with an airplane, a 
stream-lined train and what looked 
like an air-flow De Soto. 


Has Elaborate Show 


Show crowds lingered for a sec- 
ond performance of the De Soto 
Marionette Show, which set the pace 
for the theatrical extra-attractions. 
Curby Jamerson, director of advertis- 
ing for the De Soto Motor Corpora- 
tion, said the staging cost more than 
$10,000, but the investment was made 
in anticipation of an extended road 
tour. 

The show depicts the progress of 
transportation during the past four 


hundred years through the use of 
miniature vehicles and “talking” 
marionettes. Starting with 1538 


This famous 


there are 12 scenes and the perform- 
ance requires 20 minutes. Eight op- 
erators are used. 


Three for Boston Agency 


F. H. Jackson Company, Boston 
distiller and brewer, has appointed 
Huber and Creeden to handle its ad- 
vertising. The same agency has been 
selected by Joslyn’s, cleaners and 
dyers, Cambridge, Mass., and Wan- 
derlust Sea Voyagers, Boston, tour- 
ists’ agents and steamship brokers. 


MacLeod to Lecture 


The educational committee of the 
Electrical Association of New York, 
Inc., will sponsor a series of lectures 
on scientific display merchandising 
by Oliver Cromwell MacLeod, Jr., at 
the Grand Central Palace beginning 
Jan. 30. 


Dempsey Promoted 


John Dempsey, for many years in 
charge of automobile advertising of 
the Boston Herald-Traveler, has been 
promoted to local retail advertising 
manager. He will continue to handle 
automotive copy. 


Taylor Wine Appoints 

Advertising of the Taylor Wine 
Company, Hammondsport, N. Y., is 
new handled by Moser & Cotins, Inc., 
Utica and New York agency. 


Schenley Names 
Grover Whalen 


Board Chairman 


New York, Jan. 11.—Grover Wha- 
len has resigned as local NRA ad- 
ministrator and as general manager 
of John Wanamaker Company to be- 
come chairman of the board of 
Schenley Affiliated Corporations, dis- 
tillers, effective Jan. 15. 

Pending establishment of perma- 
nent machinery to take over the 
work of the NRA and coordinate all 
recovery agencies, preparations for 
which are now under way, Mr. 
Whalen has recommended to Gen. 
Johnson that Harry F. Wolff, deputy 
NRA administrator, carry on the re- 
sponsibility. 

Mr. Whalen has been extremely 
active in advertising association 
work for many years, and is now 
president of the New York Advertis- 
ing Club. 


Wright Joins Mayers 


Harold H. Wright, formerly with 
Roche Advertising Company and 
Critchfield and Co., has joined the 
copy staff of the Mayers Company, 
Inc., Los Angeles. 
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Camel now open 


FOR 20 YEARS (AN ENDURANCE RECORD IN OUTDOOR ADVERTISING) 


CAMEL CIGARETTE HAS SHOUTED ITS 


ie. 


MESSAGE 


“FROM THE HOUSE- 


THIS GIANT, so x 120 FV. IN SIZE, LOCATED ON THE TOP OF THE 


MILLION DOLLAR PIER, SWEEPS THE BEST PART OF THE BOARDWALK 


FOR NEARLY THREE-QUARTERS OF A MILE TO THE STEEL PIER. ALONG 


THIS STRETCH THE GREAT WALK IS FRONTED BY the Hotels Shelburne, Den- 


nis, Marlborough, Blenheim, Brighton, Claridge, Traymore, Apollo, Knickerbocker, Chal- 


fonte and Haddon Hall and the Theatres Warner, Stanley, Apollo and Strand. 


Beginning with the 6 A. M. early-birds to the latest midnight strollers on the world- 
famous Atlantic City Boardwalk, millions of people, with receptive minds and money to 


spend 


of your Maxwell-serviced Electric Sign. 


The R.C. Maxwell Co. 


each a potential customer of yours—will see and carry home a lasting impression 


230 Park Ave. 
NEW YORK, N. Y. 


725 E. State St. 
TRENTON, N. J. 


i 8. N. Y.. Ave. 
ATLANTIC CITY, N. J. 


CONOCO PLANS 
TO MAKE SALES 
WITH CHUCKLES 


Tony Sarg Ilustrations to 
Dominate New Drive 


New York, Jan. 11.—‘“Laugh and 
the world laughs with you” is the 
theme of the human interest adver- 
tising campaign of the Continental 
Oil Company for the first quarter of 
1934 in which illustrations done by 
Tony Sarg dominate gasoline copy 
appearing in about 1,200 daily and 
weekly newspapers from Montana to 
the eastern coast. 

First advertising in the cheerful 
campaign appeared this week after 
the quarter’s sales program had 
been previewed in each of the 12 
Conoco sales divisions. During the 
year, the company will stage the 
largest advertising campaign in its 
history, it is announced. The sec- 
ond quarter’s campaign, introducing 
further novelties to oil and gasoline 
advertising, is being prepared now. 

“We tried to find a way of being 
refreshingly different when  con- 
sidering the first quarter campaign,” 
said Joe M. Dawson, of Tracy-Locke- 
Dawson, Inc., Continental’s advertis- 
ing agency. 

“Competitive copy, of course, has 
been watched closely, both radio and 
printed messages,” he continued. 
“Much of it, we realize, has been 
read by the public with tongue in 
cheek due to extravagant claims. 
This is particularly true of commer- 
cial announcements on the radio. 
Our problem was to find an accept- 
able way of telling about Conoco’s 
quick starting and acceleration, and 
we finally decided to do it with a 
laugh instead of a club.” 


Humorous Throughout 


Aside from the principal message 
in each piece of copy, which in itself 
is always humorous, there are many 
laugh-provoking asides injected into 
the Sarg illustrations. This is ex- 
pected to cause the reader to linger 
longer than usual with each adver- 
tisement. 

Approximately two-thirds of each 
advertisement is devoted to the Sarg 
illustration. The caption below it 
is always in the same mood. 

Anticipating a big demand for re- 
prints of the cartoons, a booklet con- 
taining 18 has been prepared. The 
copy below the caption is not in- 
cluded. Instead, there are three 
pages of straight advertising in it. 
One is devoted to Conoco Bronze 
gasoline, one to Germ Processed 
paraffin-base motor oil and the back 
cover to the trip planning service of 
the Conoco Travel Bureau. 


nach of the newspaper advertise- 
ments contains a short paragraph 


urging readers to get a free copy of 
Sarg’s “Bird’s-Eye Views of Conoco 
Land,” as it is named. The sales pull 
in this plan is delivered by the re- 
quirement that the reader visit a 
Conoco station or dealer for a post- 
paid, self-addressed postcard. Added 
interest is given the book by suggest- 
ing coloring the “smiling advertise- 
ments” or glancing at them, handing 
the book to some one else and de- 
scribing the detail. 


Unique Feats Performed 

Sarg’s illustrations usually show a 
Conoco powered automobile in great 
exhibitions of quick starting or ac- 
celeration, hurdling gaps in bridges 
or ferry landings, towing deeply 
mired cars out of mud pits while 
irate farmers fume over lost tips, or 
smashing up the town and country- 
side as the driver forgets he has 
fueled with “instant starting, light. 
ening pick-up” Conoco. 

Six points are stressed in the cam- 
paign: instant starting, lightening 
pick-up, high anti-knock, color iden- 
tification, high test and “regular” 
price. 

A direct method was taken to sell 
the new campaign to every one in 
the Continental sales organization. 


ee 


SELLS WITH A SMILE 


The veterinary fils to comnider the pick-up and poser of Consee Brom, 


_~ 


¥ 


At the Sign of the 
fed Trongie 
Wor cers tee Teer Sarg bast of thee cigheem 
edverusemena, Go ro any Comoxe waseg 


The emergency arises—there is Canoco Bronze 
in the tank and you are in possession of the 
instant searting and lightnung pick up chat saves 
the situanon, if speed us required 

Conoco Bronze has those outstanding quali- 
tes burt it also has long mileage, greater power, 
smoothness of operanon and high anti-koock 
to serve you from day to day. It is blended by 
scoence for practical purposes and comes to you 
without premium price for such performance 


CONOCO BRONZE GASOLINE 


INSTANT STARTING — LIGHTNING PICK.UP— HIGH TEST 


Typical newspaper advertising in 

Conoco's new campaign, which 

aims to create new customers 

with the aid of Tony Sarg's humor. 
ous sketches. 


Crews visited the territorial sales 
meetings attended by divisional ex. 
ecutives. Sufficient material was left 
at each meeting to enable carrying 
the message to every dealer and sta- 
tion in the division. 

An easel-type portfolio formed the 
basis for the dealer sales work. Its 
separate sheets reviewed promises 
made before previous campaigns and 
noted results that exceeded in profits 
those pledged. 


Tells Previous Results 


Among these previous campaigns 
was that entitled, “Hidden Quart” in 
which nearly 70,000 motorists ob- 
tained entry blanks and took the 
trouble to write 200 words on a tech- 
nical subject concerning the Germ 
Processed motor oil. 

More than half a million people en- 
tered the $10,000 name contest cam- 
paign last year, of which more than 
90 per cent obtained entry blanks 
trom Conoco dealer and service sta 
tions. Good advertising was respon: 
sible for this result, the portfolio de- 
clares. 

Concerning the 1934 campaign, a 
page in the portfolio said that with a 


new human appeal it “is going to 
laugh the dollars into your pocket 


even the cash register will 
chuckle in addition to ringing.” 

Next, samples of the advertise: 
ments, considerably enlarged, were 
shown and then many pages carrying 
monthly calendars on which the three 
months of newspaper insertions 
were shown in six schedules. Size 
of copy is 375, 500 and 850 lines. 

Conoco will return to the air the 
middle of February with a new pro 
gram, featuring both music and 
drama with a new story each week, 
on hook-up of 23 stations. A sam: 
ple electrical transcription presented 
at the field meetings indicated the 
type and quality of these broadcasts. 

In addition to the _ portfolio, 
Conoco merchandisers were pro 
vided with a film for showing job- 
bers, dealers and service station 
salesmen the new Bronze advertising 
campaign. 


Leister Joins Agency 


Reginald S. Leister, formerly with 
the advertising department of the 
Kellogg Company, Battle Creek: 
Mich., has joined the publicity staf 
otf the United States Advertisins 
Corporation, Toledo, Ohio. 


L. & N. Picks Agency 

Louisville & Nashville Railroad 
Company, Louisville, has appointee 
the Chicago office of Lord a2 
Thomas to handle its advertising. 


Dental Magazine Changes 


The Pacific Dental Gazette, tor # 
years a technical publication, }4 
changed its form and is now 


” 


“social, newsie and dental magazine: 
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..+ Through the pages of 


Sculptor Betty Burroughs 


WHEN GARET GARRETT WRITES FOR THE POST 


from all over the country come letters to the editors. Letters from 


business men, statesmen, investors—thousands of letters such as these: 
“Garrett is positively the best teacher of economics in America— 


it’s truly a public service te print his articles.” 
# + # 


“No article which has appeared in the Post in the past ten years, in 
my opinion, has created such a sensation as the article on inflation 
in last week’s issue by Garet Garrett. It is bound to have a 


profound effect on the economic situation in this country.” 


THE SATURDAY EVENING POST... 


GARET GARRETT 
COMMANDS A 
NATIONAL AUDIENCE 


THE POWER THAT BRINGS NATIONAL REPUTATION TO AUTHORS AND LIFE TO THEIR CHARACTERS IS 
THE SAME POWER THAT GIVES NATIONAL REPUTATION TO ADVERTISERS AND LIFE TO THEIR TRADE 


GOODYEAR TIRES 
COMMAND A 


THE GOODYEAR TIRE & RUBBER COMPANY, INC. 


authorizes the publication of this statement: 


“When we started to tell the world about Goodyear Tires 32 years 
ago, we turned to the foremost American magazine, The Saturday 
Evening Post. We have never deviated from our policy of giving the 
Post first place in our magazine advertising. And year by year the 


NATIONAL MARKET 


HEN another article by Garet Garrett 
Waves. in the Post, men and women 
the country over talk to each other about it. 
Business men read and ponder. His penetrat- 
ing analysis of current business gives them a 
new grip on their own problems. His insight 
in reporting the portents of politics helps to 


results have proved that our faith in the Post is well placed!” 


mold American opinion—because so many 
influential citizens read the Post. 
And Goodyear advertising in that same 
magazine commands the same attention. 
The first Goodyear advertisement ap- 
peared in the Post in 1901, when tires at 
best were none too dependable, when few 


car owners knew Goodyears. 

Today Goodyear fame is world-wide, Good- 
year sales are outstanding. And Goodyear 
is quick to credit a substantial part of its 
success to its constant appearance 
with leaders in every line in The 
Saturday Evening Post. 
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The Swing Back to Quality 


One of the most interesting and 
significant features of the second 
kitchen inventory of the Cleveland 
Press, reported in the January 6 
issue of ADVERTISING AGE, is the in- 
dication that housewives are now 
more influenced by considerations of 
quality than they were when the first 
inventory was taken eighteen months 
ago. 

The general improvement in busi- 
ness conditions, reflected in the state 
of the family budget, seems to be one 
obvious explanation for the change. 
In addition, price-cutting is less 
prevalent than it formerly was. At 
any rate, prices are more nearly 
standardized, possibly as the result 
of the operations of the chain stores, 
which have arrived at a definite price 
level which for most products is 
fairly stable. 

The facts developed in this survey 
also check with the conclusions of 
speakers at the convention of the 
American Marketing Society, also re- 
ported in the January 6 issue. They 
agreed that products which have 
won definite brand acceptance — 
which in most cases reveals emphasis 
on quality as well as price—require 
little stimulation in the form of price 
cuts to maintain demand. While 
the Cleveland study relates to all 
products, regardless of whether they 
are nationally advertised or not, the 
percentage of advertised and branded 
products shown as dominating the 
market was so large as to make the 


general conclusions referred to of 
special interest. 

One big feature which cannot be 
disregarded in any analysis of actual 
buying habits in a metropolitan mar- 
ket as large as Cleveland is the im- 
portance of the brands of the chain 
stores. This is not a result merely 
of having these brands available, but 
of advertising them aggressively. In 
fact, the first-place positions won by 
many chain-store brands against na- 
tionally advertised brands have been 
the result of advertising which in 
volume often exceeds that of the na- 
tional brands, at least as far as local 
publicity and promotion are con- 
cerned. 

The chain-store, like any other 
distributer, is most interested in get- 
ting volume. The advertised brand 
that represents additional sales can 
get distribution in the chain-stores, 
but the latter have the advantage of 
being able to talk their own brands 
as well as to advertise them. But 
against the well-advertised national 
brand, the chain-store not only does 
not have an edge, but concedes the 
preference to the former and concen- 
trates its efforts on products for 
which no outstanding brand prefer- 
ence has been established. 

Important facts such as those con- 
tained in the Cleveland Press sur- 
vey are appreciated today more than 
ever by advertisers and agencies, and 
it is to be hoped that more such 
studies are undertaken. 


Liquor Advertising Under State 
Control 


In a number of states the common- 
wealth will control the distribution 
of wines and liquors. There will be 
neither wholesalers nor retailers, no 
licenses and no trade promotion. 
The consumer will go to the state 
store, order his product by brand, 
and either get it immediately from 
stock, or have it ordered by the state 
for him. 

Under these conditions, advertising 
will have an opportunity to work 
without the usual modifications im- 
posed by trade activities, such as the 
efforts of dealers to promote demand 
for one brand as against another, the 
display of sales promotion material 
in the retail store, and all of the 
other merchandising efforts which or- 
dinarily modify the effectiveness of 
advertising. Under the state dis- 
pensary plan, the advertising will be 
the manufacturer’s sole contact with 
the consumer prior to his entering 
the store and asking for the brand 
he prefers, and hence the advertising 
will carry all of the sales promotion 


load provided state regulations per- 
mit sales copy to be employed. 
Producers and importers in this 
field, who are anxious to determine 
the relative effectiveness of their ad- 
vertising, will be able to use the 
states in which control of this kind 
has been established as_ testing- 
grounds which will be unusually val- 
uable in pointing out to them the 
most successful appeals, and _ vice 
versa. They will not be able to in- 
terpose trade effort as an aid to ad- 
vertising, nor will they suffer adver- 
tising discounts because of competi- 
tive efforts which would react against 
their own publicity. It’s a 100 per 
cent opportunity to check advertising 
for sales action, and to find out what 
appeals to the public most strongly. 
No one would suggest the desir- 
ability of this situation for other 
lines, but it is unique in putting ad- 
vertising on the spot, and providing 
opportunity to record specific adver- 
tising results under what amounts to 
laboratory conditions. 


Information 
for Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE, 


No. 548. 
Printers 


For Modern Business 
. Lithographers. 


A very well prepared portfolio 
showing the various mill brand 
papers of International Paper Com- 
pany. {specially interesting be- 
cause it contains a wide variety of 
printed specimens, together with a 
number of suggestions of value to 
printers, advertisers, etc. 


No. 549. Farmer to Farmer Selling 
in the Country Gentleman. 


A folder which tells the story of 
“The Farmers’ Market Place” in the 
Country Gentleman, with a record 
of the advertisers, the results secured, 
ete. 


No. 550. An Invitation to Explore. 


An extremely good example of fine 
printing, inviting the reader to visit 
the home of National Geographic 
Magazine, and taking him on a “per- 
sonally conducted tour” of the offices 
of the magazine and the society. Ad- 
vertising men will cherish the vol 
ume as an example of fine book- 
keeping, as well as for the detailed 
and interesting account it contains 
of the organization and functions of 
the National Geographic Society. 


No. 551. About That Tack (Brass). 


A brief dissertation on “quality 
markets” from the newspaper stand- 
point, and especially from the New 
York newspaper standpoint, in which 
it is contended that “circulation is 
vertical, not horizontal.” Published 
by the New York News. 


No. 512. Passenger Car Dealer Rep- 
resentations by Population Groups. 


A chart developed from figures 
supplied by Chilton Class Journal 
Company and published by House- 
hold Magazine which gives the num- 
ber of dealers for each make of au- 
tomobile in towns of 10,000 popula- 
tion and less, and in cities of over 
10,000. 


No. 521. The Printability of Certain 
Papers and Why. 


A handsome brochure published by 
Kimberly-Clark Corporation which 
contains an authoritative discussion 
of the factors that enter into the 
printability of papers, and a num- 
ber of beautiful reproductions of il- 
lustrations, many in full color, on 
Kleerfect. 


No. 517. The Influence of Magazine 
Makeup and Related Selling in the 
Reduction of Advertising Visibility 
and Reading Costs. 


A very interesting brochure which 
analyzes the findings of Daniel 
Starch on visibility and reading 
costs for McCall’s for the periods of 
April to September, 1932, and Octo- 
ber, 1932, to March, 1933. The first 
period covers publication before Mc- 
Call’s was departmentalized, the sec- 
ond after that move. The effect of 
the new plan of makeup is demon- 
strated through numerous charts. 


No. 536. Up-to-date Facts About the 
Ladies’ Home Journal. 


A tabulation, in booklet form, of 
salient features about the Ladies’ 
Home Journal. Includes a discussion 
of circulation, editorial content, helps 
to advertisers, ete. 


No. 528. Proof—Advertising Can Be 
Effective in the High Places. 
Results of a study of advertising 

effectiveness, conducted among its 

subscribers by Business Week. The 
book points out how advertising 
makes a sales story stick and how 
it builds preference for the adver- 
tiser’s goods. Particularly valuable 


for the light it throws on so-called 
institutional and other business ad- 
vertising, the effectiveness of which 
cannot be gauged by coupon returns 
or direct sales. 


WHEN BUSINESS INTERFERES WITH PLEASURE 
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\y » Giver: 


"Does the moon make you sad too, Major?" 
"Yes, reminds me of directors’ meetings and twenty-dollar gold 
pieces.” 


Turned Out Fine Job 


In Record Time 


To the Editor: Since you published 
our letter of Dec. 22, thanking you 
for the illustration you printed in 
ADVERTISING AGE of our counter cards, 
it is only fair to say that no discrimi- 
nation as to the Courier-Journal Job 
Printing Company of Louisville was 
intended. 

The Courier-Journal Job Printing 
Company, on notice of less than three 
weeks, turned out for us one of the 
finest examples of lithographic win- 
dow cut-out we have ever seen. Two 
or three of the largest lithographing 
concerns in the country backed away 
from the job on the time limit. They 
said it couldn’t be done. 

With no art work prepared, start- 
ing from the approved rough sketch 
only, the Courier-Journal came under 
the wire a day ahead with a splendid 
job of fourteen colors including gold 
and silver bronze. Little short of a 
miracle, as any lithographer will 
tell you. 

The Courier-Journal hung up an 
all-time score. 

Please publish this to correct what 
might otherwise leave an unfair im- 
pression. 

GEORGE H. DAUGHERTY, 
Advertising Department, Frankfort 
Distilleries, Inc., Louisville, Ky. 


7, F F 


“Cockeyed” Illustrations 
Annoy This Subscriber 


To the Editor: In your issue of 
Dec. 9, True Story’s advertisement 
showing exterior views of the homes 
of typical mattress buyers demon- 
strates a common fault in advertis- 
ing photographs. It is the “B. O.” of 
the engraving business, and appar- 
ently the advertising best friend 
won't tell. I refer to “cockeyed” 
illustrations, in which houses appar- 
ently stand at angles, etc. 

Many of us are aware of the limi- 
tations of lenses which tend to dis- 
tort the vertical lines of photo- 
graphs, but like many other imper- 
fect things a compromise is possible. 
Just let the advertising man indicate 
a center line for the vertical, and 
let the engraver crop his negative 
accordingly. Of course, the engraver 
could pick out this line himself, but 
most engravers persist in sticking 
close to the edge, if they consider 
the matter at all. 

All of us can recall numerous in- 


stances in which photographed items 


Voice of the Advertiser 


depart rather markedly from the 
vertical, such as Atlantic Grey- 
hounds running uphill and pedes- 
trians defying gravity. 

a. ©. @. 
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Dr. O. S. Marden Called 


Founder of “Success” 


To the Editor: The dispatch from 
New York in your issue of Dec. 30 
regarding the death of Percy B. 
Bromfield is erroneous in stating that 
Mr. Bromfield established Success 
Magazine. 

The founder was Dr. Orison Swett 
Marden, whom I knew well in New 
York years ago and who told me 
more than once of the beginnings otf 
Success in a boarding house room in 
Boston. I am not sure that the first 
issues were printed in that city, but 
I know that the idea was full-fledged 
before Dr. Marden brought it to New 
York and persuaded the Christian 
Herald to take Success under its 
wing. 

In those days Mr. Bromfield was 
known only vaguely by Success writ- 
ers like myself as a personage in the 
office of the Christian Herald. The 
McGraw Company afterward became 
the publishers. 

This is just by way of keeping the 
records straight. 

J. H. WELCH, 
Associate Editor, Texas Citriculture. 
Harlingen, Tex. 


. | 


Recalls Action Posters 


In Houston Long Ago 

To the Editor: Re the “scene-in- 
action” outdoor displays which have 
created considerable comment [0 
your recent issues: 

Aren’t there any ADVERTISING AGE 
readers who remember the way 4 
whole battery of these were on dis: 
play at the city limits* in Houstot, 
Tex., at the time of the Advertising 
Clubs convention there? (I think it 
was in 1924, the year “Pop” Freemat 
tried to get the next year’s convel 
tion to come to St. Petersburg, Fla.) 

These displays included blackouts. 
animated figures, illuminated light 
houses, ete. 

C. B. AXForD, 
Editor, American Banker, New York. 


*Billboards were prohibited within 
the city limits. The show of sis” 
“sight of the town” [oF 


was a 
visitors. 
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1919 leg 


EVENTS + + * N 
ina 


York gets 4 new 
kind of news~ 
paper, The News 
begins publication, jun 
New Yor 


e 26th. - Air 
mail between k and Chicago 
inaugurated . - - Missouri ratifies woman's 
suffrage - - _ John D. celebrates 8oth birth- 
day --- Subway strike - - - Former Em- 
peror Wilhelm buys the Doorn estate - - - 
Ancient Order of Hibernians denounces 
prohibition - - - by September, The News 


had 32,534 circulation. 


ated 


1 923 _.. Alfred E. Smith inaugut 
_U.S. troops ordered home 
_.. Herrin miners acquitted . - . Tutankh- 
amen’s tomb visited . - - American troops 
leave Coblenz - - - Sarah Bernhardt dies 

. College co-eds in lynching mob.-- 
Tornado hits Brooklyn . + Gen. Villa 
assassinated . - - Death of President Hard- 
ing --- K. K. BK. Kleagle murdered « - - 
and The News moves up to 592,307- 


Governor - - 


$70,000 a 


1921 _.. Babe Ruth gets 
ugherty 


year - Miller convicted; Da 

freed .-- Snyder murder case - + * Henry 
Ford in motor accident - : + ‘Television 
demonstrated _ . « Hoover visits flooded 
. Norway discards prohibition 
h flies Atlantic --- Coolidge 
. . Judge Gary dies - ++ 
ted.-- while The 
5338 circulation. 


region + + 


_, . Lindberg 


turns cowboy - 
o-Vanzetti execu 


Sacc 
d to 1,177 


News goes ahea 


1931 x. 


Stillman di- 
vorced and we 
_,. Pulitzers sell 


The World .« - + 
don murdered _ Charges 


Walker - - School children 
perish in blizzard - - - Cermak electe 

Chicago mayor + + * King of Siam visits 
U.S.--> Piccard ascends 5! 793 feet °° 
Fall sent to prison 0 \eads for 
unemployed . « « George Ww 
pridge openee + °° and The News soars 
to 1,315:894 circulation. 


Vivian Gor 
against Mayor 


Post Office wee 
vew York 


1924 .... ones 


testifies in oil hearings 


.. . Fiume annexed 

to Italy -- Death 

of Woodrow Wilson +: ° King Tut's 

sarcophagus opened ee BCC Denby 

resigns «+ * Munsey sells The Herald - - - 

Loeb-Leopold plead guilty «+ - Prince of 

Wales arrives in New York City - +> Bulls 
li Street --> and News pole- 


strong in Wa 


vaults to 753,628 circulation. 


electrocuted 

d Lebrix reach U.- ar 
contempt + * * Los 
men flies ocean 
Yale. -- Fes 
lin flies 


Snyder 
_ , Costes an 


Sinclair guilty 
Angeles dam brea 
_.. Gene Tunney lectures at 
pitol steps + °° Zeppe 

Hoover sweePs country ++ * 
eeps to 1,225» 


of 
ks... Bre 


fries on Ca 


Atlantic - + ° 
and The News sw 


258. 


ested again - + ° 
. Lind- 


1932... chanai ar 


tack Woosung forts 
bergh baby kidnaped « - Mrs. Fortescue 
and Lt. Massie convicted and pardoned 

. Amelia Farhart 


_. « Beer parade - - 
Rockefeller, jr. quits drys 
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MYSTERIES 10 
TELL MERITS 
OF LOG CABIN 


New York, Jan. 11.—By develop- 
ing a new technique facilitating an 
unusually interesting small space 
treatment, General Foods, Inc., in 
its new campaign on Log Cabin sy- 
rup has increased its schedule with- 
out a corresponding increase in line- 
age over a year ago. 

The new copy will run for eight 
months in weekly and monthly maga- 
zines and possibly the full year. Each 
advertisement runs about 85 lines, 
single column. This is smaller than 
individual insertions a year ago. 


Cartoon Illustrations Used 


Attention getting and interest val- 
ues are built up by use of cartoon 
illustrations in a style long accepted 
by the general reader and of a mys- 
tery element in each advertisement. 

Each piece of copy appears under 
the campaign caption “Miniature 
Mysteries.” The column square be- 
low this contains a fitting cartoon by 


artists 


such as Gluyas Williams, 
whose work is used in the first sev- 
eral advertisements of the series. 

The name of the separate minia- 
ture mystery appears below the car- 
toon with the proposition printed in 
italics and the solution containing 
the selling copy in the subsequent, 
final paragraph. 

Copy scheduled for February issues 
is entitled, “The Missing Heir,” the 
sketch showing an amazed male par- 
ent glancing at son’s empty bed. 
The mystery set forth is: 

“Whatever has become of William 
Archibald Pennington, Jr., who in- 
variably rubs his eyes in the morn- 
ing and declares he’s too sleepy to 
get up?” 

Solution reveals a mother’s prom- 
ise of Log Cabin syrup on his pan- 
cakes for breakfast. 

Magazines included in the Log 
Cabin schedule are American Maga- 
zine, Collier's, Delineator, Good 
Housekeeping, Holland's, Liberty, 
McCall's, Pictorial Review, Saturday 
Evening Post, Sunset and Woman's 
Home Companion. 

Benton & Bowles, Inc., created the 
campaign. 


New Product for Burnett 


John Burnett Company, Boston, 
flavoring extracts, is introducing a 
line of marshmallow cream. No im- 
mediate advertising is planned. 


General Art Studios 
Organized in Chicago 


General Art Studios, Inc., a new 
organization which will render a 
complete art service to advertisers, 
agencies, etc., has been organized in 
Chicago. Offices are at 2400 W. Mad- 
ison St. 

J. F. Gilbert is president of the 
new organization, which has a staff 
of 45 artists. Other officers are Tennes 
Thompson, vice-president; H. M. 
Nudelman, secretary; and Leory Sall- 
man, treasurer. 


Topping & Lloyd, Inc. 
Named for Life Savers 


Topping & Lloyd, Inc., New York, 
has been appointed by Life Savers, 
Inc., Port Chester, N. Y. 

An intensive sales and advertising 
campaign is being planned for 1934. 
Newspapers will be the basis for the 
promotion. 


Offers Cold Cure 


The Mentholatum Company, Wich- 
ita, Kans., is introducing a liquid 
form of mentholatum which may be 
used as nose drops or in a throat 
atomizer. 


Fielding Shifted 
Gwynn Fielding, formerly with the 
Los Angeles office of Lord & Thomas, 
is now space buyer in the San Fran- 
cisco office of the agency. 


THE 


HE daily average net paid circula- 
tion of The Indianapolis News for 
the months of October, November and 
December, 1933, showed a daily 
average gain of 7,266 over the same 


period in 1932. 


This increasing preference for The News 
| .... its record of 25 consecutive 
years of daily circulation leadership 
.... the confidence and responsive- 
ness of habitual readers... . and an 
adequate coverage of the Indianapolis 
market by a circulation 97 per cent 
home delivered . . . . are reasons why 
The News can do the advertising job 
ALONE .... and do it profitably 


and economically. 


INDIANAPOLIS NEWS | 


Sells the Indianapolis Radius 


New York 
DAN A. CARROLL 


110 E. 42nd St. 


Chicago 
J. &. LUTZ 
180 N. Michigan Ave. 


FAMILIAR ILLUSTRATION 


Reminiscent of the “throw away 
your tired, thirsty face" theme of 
Coca-Cola is this illustration from 
current newspaper advertising of 


Protest Mad 
Against Farley 
Mail Box Rule 


Washington, D. C., Jan. 11.—Pub- 
lic utilities throughout the country 
have joined in protesting against 
Postmaster General Farley’s recent 
order prohibiting placing of anything 
other than mailed matter in mail 
boxes, and ordering postmen to col- 
lect all such material and hold it as 
postage due matter. 

An executive of one company said 
the order would result in the laying 
off of persons now employed in de- 
livering bills and would work hard- 
ships on utility companies by requir- 
ing them to go to the expense of 
mailing their bills. 

Postmaster General Farley pointed 
out that the local postage rate for 
first class mail had been cut to two 
cents, “and one of the reasons for 
this reduction was to enable and in- 
duce corporations and other business 
interests to utilize the mails for 
monthly statements.” 

It is understood that the utilities 
will resort to court action to prevent 
enforcement of the post office ruling, 
if this step seems necessary. Insuch 
a case, an injunction would be 
sought to prevent seizure of state- 
ments and other material by the 
postal authorities. 


Spent on Camel 
’33 Advertising 


Winston Salem, N. C., Jan. 11.— 
The $4,000,000 set up for 1932 adver- 
tising by R. J. Reynolds Tobacco 
Company, which was not expended 
during that year, was spent in 1933, 
in addition to the regular 1933 ap- 
propriation, the annual report of the 
company discloses, 

The company’s net earnings for 
1933, after all charges, were $21,- 
153,721, or $2.11 per share on the 
10,000,000 common shares outstand- 
ing. This compares with net earn- 
ings of $33,674,800, or $3.36 per 
share, in 1932. 

In his letter to stockholders, S. 
Clay Williams, president of the com- 
pany, declares: 

“It will be readily recognized that 
the lesser earnings for 1933 are a 
reflection of the abnormally low 
prices to which it was deemed advis- 
able to reduce cigarettes under the 
greatly depressed conditions then 
generally prevailing.” 


Clicquot Club to Ayer 


Clicquot Club Company, Millis, 
Mass., ginger ale, has appointed 
N. W. Ayer & Son, Inc., Boston, to 
direct its advertising. 


Underwood Moves Office 


Underwood & Underwood Illustra- 
tion Studios, Ine., has moved its 


Boston office to the Chamber of Com- 
merce building, 80 Federal St. 


ISSUES OF MILK 
STRIKE AIRED IN 
ADVERTISEMENTS 


Chicago, Jan. 11.—As a result of 
the strike of milk producers in the 
Chicago milk shed which shut off 
Chicago’s supply of milk from Sat. 
urday until yesterday, local dailies 
benefited to the extent of severa| 
thousands of lines of advertising, 
despite the fact that the strike ap. 
parently came so suddenly that 
many logical advertisers were not 
represented. 

First resort to newspaper adver. 
tising was by the Pure Milk Asso. 
ciation, an organization of 18,000 
dairy farmers in the Chicago area 
whose members called the strike 
when local dairies sought to reduce 
the price paid to farmers for milk, 

In large space the striking farm- 
ers told their side of the story, and 
declared that “we only ask that one 
fair price be paid by all milk distrib- 
utors to all milk producers.” 

The next day members of the 
Milk Council, Inc., comprising most 
of the large dairies in the city, 
stated their position, declaring that 
the strike was due entirely to con- 
ditions beyond their control. Inde. 
pendent, “cut rate” dairies, who pur- 
chase their milk from farmers not 
affiliated with the Pure Milk Asso- 
ciation, restricted efforts to present 
their own side of the picture to the 
issuance of statements. 


Little Canned Milk Copy 


Despite the fact that wholesalers 
and retailers reported the demand 
for canned and evaporated milk at 
100 per cent over normal during the 
period of the strike, little advertis- 
ing of these products appeared in 
the papers. 

First to take advantage of the 
obvious possibilities was Great At- 
lantic & Pacific Tea Company, which 
early in the week ran a small ad- 
vertisement offering four cans of 
Pet, Borden’s or Carnation milk at 
25 cents. 

Horlick’s Malted Milk stepped 
into the picture later in the week 
with large space pointing out that 
the product was delicious and health- 
ful when made with water, while 
Carnation Company broke 600-line 
space in Wednesday afternoon pa- 
pers to point out that Carnation milk 
was “available to all Chicago house- 
wives.” Unfortunately, however, this 
message appeared in the same edi- 
tions which announced that the war- 
ring milk elements had made peace, 
making the daily supply of fluid milk 
again available. 


Prominent Executives 


Organize Sales Service 


William H. Ingersoll, Robert Col: 
lier, Allen Zoll and Saunders Norvell, 
have formed a sales advisory service 
with offices at 745 Fifth Ave., New 
York, as Ingersoll, Collier, Zoll & 
Norvell, Inc. Mr. Ingersoll was for: 
merly director of sales for the In 
gersoll watch business. Mr. Collie! 
was formerly direct mail sales mal: 
ager of P. F. Collier & Co., and has 
specialized in selling by mail. 

Allen Zoll, organizer and_ first 
president of the Sales Executives 
Club of New York, was formerly se¢ 
ond in charge of the Real Silk 
Hosiery Company's sales force 0! 
12,000 men. 

The Messrs. Ingersoll, Collier ané 
Zoll have recently been engaged 4s 
independent sales consultants in New 
York. Saunders Norvell is presiden! 
of the Remington Arms Company. 


Lithographer’s New Name 


Stephens, Kindred & Co., New York 
lithographic advertising house, 4 
changed its name to Kindred, Ma‘ 
Lean & Co. There is no change !” 
personnel. 


Davis Agency Moves 


Henry L. Davis Company, New 
York agency, has moved to 1)" 
Broadway. The new telephone * 
Circle 7-7643. 
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National Representatives: 


Perhaps you’ve been taking the Mortons for 


granted. DON’T! The bread and butter of 


today’s business is coming from the Mortons 


and the thousands of typical AMERICAN 


families that read the Chicago American. 


If you’re not knocking constantly at the 
doors of the 450,000 families who read the 


American nightly, you can’t expect to get 


your share of this vital, big-volume business. 
A few light taps won’t do—the Mortons are 
busy people. Every day, every hour, every 
minute they’re buying something. Only a 
steady schedule in the Chicago American can 
open the doors for you to this, the largest 


active market in Chicago. 


CHICAGO AMERICAN 


- + + gives 450,000 families Buying Ideas 


Rodney E. Boone Organization 
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CONSUMERS PLAN 
CLOSE WATCH ON 
PRICE INCREASES 


Washington, D. C., Jan. 10.—A 
closer watch on every phase of mar- 
keting, including advertising, was 
recommended here by some 50 rep- 
resentatives of the consumer, in and 
out of the government, who held a 
two-day session on prices here this 
week, 

Not only the new Consumers’ Guide 
of the Department of Agriculture, 
but every other avenue of publicity 
is to be explored in an effort to “de- 
feat unjustified price increases,” the 
group decided. To this end data on 
prices and value are to be gathered 
for every product the consumer buys. 

In a general attempt to sum up 
the purpose of the gathering, the 
group outlined the following policies: 
“to educate consumers to buy by 
specification; clear the market of 
frauds and injurious products; give 
consumers formulas for making sim- 
ple products at home; enlist colleges 
and high schools to test goods for the 


benefit of consumers; encourage use 
of the local press for protest and 
opinion.” 

The conference was climaxed by 
the organization of a committee of 
private individuals to coordinate the 
activities of the numerous national 
organizations representing consum- 
ers. 

An example of the close watch on 
prices which may be expected here- 
after is given in the current issue of 
the Consumers’ Guide. The issue out- 
lines a list of increases in prices paid 
by one of the leading mail order 
houses for 31 items sold to farmers. 

The mail order house supplied the 
former wholesale price as well, with 
a detailed analysis showing what per- 
centage of the added cost was due to 
the recovery program, and “how 
much of it seems to be simple price- 
raising.” 


Boston Agencies Move 


Wood, Putnam & Wood Company, 
Boston agency, will move to 200 
Washington St. H. S. Humphrey 
Company, also of Boston, will move 
to the Statler Office bldg. 


Black Seine Hearst 


Frank R. Black, for three years 
advertising manager of R. H. White 
Company, Boston department store, 
has joined the Hearst organization, 
in the Boston office. 


Magazine Picks Rep; 
Will Appear Monthly 


Every Woman Magazine, published 
by Elite Publishing Company, Wilkes- 
Barre, Pa., has appointed Sidney E. 
Rudman, New York, as national ad- 
vertising representative. 

Starting with the issue of March 
25, the magazine, formerly a _ bi- 
monthly, will be published monthly. 
A children’s section will be added 
and the circulation enlarged. 


Three Join Boston Firm 


W. B. Weisblatt, formerly with the 
President Suspender Company, Shir- 
ley, Mass., has joined the Stoddard 
Sampson Company, Boston, as a con- 
sulting special partner in merchan- 
dising and sales. Eugene L. Belisle, 
who has been with Cecil, Warwick 
and Cecil, Inc., and John Price Jones 
Corporation, and John Porter, have 
also been added to the staff of this 
company. 


Lelong Selects Sun 


The Sun Advertising Company, 
Toledo, has been appointed to handle 
the advertising of Lucien Lelong, 
Inc., Parisian perfumer with Ameri- 
can offices in Chicago and New York. 


Appoints Newell-Emmett 


Rome Company, Cicero, IIll., manu- 
facturer of springs and mattresses, 
has placed its advertising with 
Newell-Emmett Company, New York. 


BE SEEN... 
NNT NY NV N/_NY_NV_ NP a 
CHURCH HOME FAMILIES catch every 
detail in the parade of your products in 3 
CHURCH HOME PUBLICATIONS. They 4 


read from cover to cover. They are ready 
buyers. Here’s where your advertising 


belongs! 


PRODUCTS 
WHERE THEYLL 1 


If you would have your chest heavy 
with medals for “Brilliant Achieve- 
ment in Selecting the Right Selling 


Media”— look 


Home Unit. 


into the Church 


It’s doing such a grand job of sales- 
upping for many national accounts 
that you can’t afford to overlook it. 


Investigate! 


here is a compelling medium — 
the entire family reads it — 
in the quiet of the home — 
their preferred publication. 


5 


What the CHURCH HOME UNIT 
Offers You 


500,000 circulation in 18 publications 
reaching all principal denominations 
at a remarkably low rate. 

A virtual certificate of merit for your 
product. Advertising is restricted to 
only reliable products. 


A preferred reader interest. 

A Class Market at Mass Price. 

One order, one plate, one bill. 

@ Full process color at attractive rates. 


Send for further information on the actual sales results 
in this group by several large national advertisers 


Church 


fi DIVISION OF THE RELIGIOUS 


PRESS ASSOCIATION 


325 NORTH 13th STREET— PHILADELPHIA 


NEW YORK 


CHICAGO 


BOSTON 


RESALE PRICES 
MAY BE SET BY 
COSMETIC CODE 


Similar Provision in Pack- 
aged Medicine Draft 


Washington, D. C., Jan. 11.—Fea- 
tures which definitely smack of the 
Tugwell bill, as well as other pro- 
visions which allow for price main- 
tenance, outlaw hidden demonstra- 
tors, and hinge cooperative advertis- 
ing with restrictions, are included in 
the proposed NRA code for the per- 
fume, cosmetic, and other toilet prep- 
arations industry, a public hearing 
on which is to be held Jan. 17. 

Section 6 of the trade practice pro- 
visions of this code outlaws adver- 
tising “having the tendency and 
capacity to mislead or deceive pur- 
chasers . . or to affect injuriously 
the business of competitors, and fur- 
ther declares that “the truth of an 
advertisement shall be judged by its 
intended effect as well as by a literal 
rendering thereof.” 

Section 7 of the same section fur- 
ther declares that manufacturers 
shall not brand or pack merchandise 
“in any manner which tends to de- 
ceive or mislead purchasers.” 


Maintain Resale Prices 


Definite provisions for mainten- 
ance of resale prices are included in 
the code, which provides that if a 
manufacturer’s published list price 
includes a suggested price for the 
consumer, it shall be lawful for him 
to include a maximum discount from 
this price for retailers. 

This specific discount price may be 
disregarded in bona fide closing out 
sales, etc., provided however that the 
merchandise in question shall have 
first been offered to the manufacturer 
at the price paid for it, less a reason- 
able amount for. reconditioning or 
repackaging, if necessary, and shall 
have been refused by the manufac- 
turer. 

“Hidden” demonstrators in retail 
establishments are prohibited. 

Cooperative advertising involving 
manufacturer and dealer is specific- 
ally exempted from consideration as 
a form of price discrimination, “but 
no payment may be made for coop- 
erative advertising until the member 
ot the industry has received proof of 
insertion and cost affidavits.” 


Package Medicine Code 


The code for the package medicine 
industry, which also comes up for 
public hearing Jan. 17, contains a 
similar provision for the mainten- 
ance of resale prices. This industry 
seeks to go still further and set up 
maximum discounts from the retail 
price which may be given to retailers 
and wholesalers. It further declares 
that retailers’ special sale prices 
shall not be less than 21 per cent of 
the established price, and also that 
items retailing for ten cents or less 
be not cut. 


——_______» 


“Modern Mechanix” 


Increases Guarantee 


Modern Mechanix and Inventions 
has announced an increase in guar- 
anteed circulation to 210,000 based 
on a yearly average, and an ad- 
justed schedule of rates. 

The new rate card and the guar- 
antee become effective with the Oc- 
tober, 1934 issue. 


‘Plain Dealer’’ Promotes 


J. A. Van Buren, advertising man- 
ager of the Cleveland Plain Dealer 
since 1931, has been promoted to 
business manager. Sterling E. 
Graham, local advertising manager 
for over a year, is now advertising 
manager. 


Sykes Advanced 


Allen B. Sykes, statistician for the 
bureau of advertising, American 
Newspaper Publishers Association, 
has been appointed manager of the 
bureau, succeeding Walter P. Burn, 
who recently resigned to join R. H. 
Polk and Co. 
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which Gimbel's ran in the four 
cities in which it has stores to in- 
troduce its January sales, which 
were preceded by intensive re- 
search among housewives. 


Frank P. Glass, — 
Noted Editor, 
Dies Suddenly 


Birmingham, Ala., Jan. 10.—Frank 
P. Glass, publisher and editor of the 
Montgomery Advertiser, died today 
at the age of 76 as the result of an 
attack of influenza. 

The writings of Mr. Glass won him 
a place, with “Marse Henry” Wat- 
terson and Frank Cobb among the 
“seven super pens,” compiled more 
than twenty years ago. 

Previous to his connection with the 
Montgomery Advertiser, Mr. Glass | 
was editor of the Birmingham News | 
and the St. Louis Star. Recently he 
was appointed a member of the fed- 
eral railroad mediation board by 
President Roosevelt, confirmation for 
which came in the senate a few hours 
before his death. 

Mr. Glass was one of the leaders in 
the campaign for ratification of the 
prohibition repeal amendment. 


To Extend Broadcast 
Of Eno Crime Clues 


Four new stations are being added 
to the network used for the Eno 
Crime Clues as the program begins 
its fourth consecutive year for Eno 
Effervescent Salt. WSYR, Syracuse; 
KOIL, Omaha, KWCR, Cedar Rapids; 
and KSL, Des Moines, are the newly 
added stations. 

N. W. Ayer & Son, 
charge. 


Ine., is iD 


Trip to Bermuda 
For Timken Salesmen 

Timken Silent Automatic was host 
to a group of 120 members of its 
company sales organization which 
sailed from New York on Jan. 9 for 
a week’s cruise to Bermuda and 
Nassau. 

The trip is given each year to those 
who exceed their sales quota during 
the preceding year. 


Wright Joins Paper 
Arthur W. Wright, former easter 
advertising representative of Amé” 
ican Paint Journal, has joined thé 
staff of Plastic Products in charge } 
the advertising in the coatings an¢ 
finishes field. A new editorial depat 
ment on industrial coatings has bee! 
added. 
Cooley to Underwood 
William T. Cooley, who was Wl! 
Underwood & Underwood, Chicaé' 
from 1927 to 1931, has rejoined t 
organization. He was with Wolff & 
Cooley Studios, Chicago, in the | 
terim. 


Stewart Gets Promotion 
Ernst A. Stewart, for five yea” 


western manager of Keystone Pu” 
lishing Company, Philadelphia. nas 
been named general manager of ‘ 
company. 
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nile During 1932 the Tribune led all Chicago newspapers in display 
advertising by 1,345,612 lines. During 1933 the Chicago Tribune 

a led all Chicago newspapers by 2,076,780 lines. The Tribune's 

.s gain was 321,434 lines—while all other Chicago newspapers 

‘= sustained individual losses, the combined loss totaling 

soll 3,934,310 lines. 

ae The Tribune during 1933 scored smashing gains in depart- 

' ment store advertising and led the second Chicago newspaper 

“— by 341,889 lines. 

ree This record confirms the fact that the Tribune today is the 

ena newspaper which gives greatest return to advertisers. With 
59% more city and suburban circulation than any other Chi- 

rd | cago daily newspaper, it delivers the volume of circulation 

ia that delivers volume of sales. 

bog If you want to increase business in this market in 1934, con- 


centrate in the Chicago Tribune. The trend is definitely to the 
Tribune — on the basis of results. Ask a Tribune representative 


CH ICAGO TRIBU NE to place before you the complete facts about the newspaper 


The World’s Greatest Newspaper situation in Chicago today. 
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NEW LETHUNIT 
DEVELOPED FOR 
SPACE BUYERS 


Chicago, Jan. 11.—A new unit of 
advertising volume for use in com- 
paring publications of unequal page 
size has been developed by Edward 
F. Lethen, Jr., of the Chicago office 
of Modern Magazines. 

Mr. Lethen, who two years ago 
introduced the lethrate, a unit for 
comparing advertising space costs of 
publications of unequal size, has 
christened the new volume measure- 
ment the “lethunit.” 

National Advertising Records has 
adopted the policy of showing this 
new unit of advertising volume 
measurement in its monthly figures 
on national magazines, and the leth- 
unit of all publications measured, as 
well as the agate line measurement, 
will hereafter appear in this organi- 
zation’s tabulations. 

As in the case of the lethrate, 
which is determined by giving equal 
weight to the milline rate and the 
rate per page per thousand, the leth- 
unit is determined by giving equal 
weight to the number of agate lines 
carried and the number of pages of 
advertising carried. 

In establishing the lethunit the 
number of lines of advertising car- 
ried by the publication being meas- 
ured is multiplied by the number of 
pages of advertising. The square 
root of the resultant total is ex- 
tracted, giving the lethunit. As Mr. 
Lethen explains it: 


How System Works 


“Let us assume that we wish to 
compare two magazines, one of 
which has a 400-line page and the 
other a 600-line page. If the 400 
line publication carries 100 pages of 
advertising in a given issue, the line- 
age is 40,000. If the 600-line maga- 
-h. 80 pages of advertising 
it carries 48,000 lines. This is a 


| typical problem in dealing with un- 
|equal page sizes. Which carries more 
| advertising volume, the big one with 
|more lines and less pages, or the 
small one with more pages and less 
lineage? 

“The lethunit was devised to an- 
swer this question. Rather than us- 
ing lines o7 pages it is possible 
through the use of the lethunit to 
compare lines and pages. This can 
only be done with equal emphasis 
on each factor by multiplying to- 
gether the number of lines and pages 
|for each publication and extracting 
‘the square root. 

“To find the number of lethunits 
represented by the advertising in the 
400-line publication, multiply the 
number of lines (40,000) by the num- 
ber of pages (100). The product is 
4,000,000. The square root of 4,- 
000,000 is 2,000. Therefore 2,000 is 
the number of lethunits represented 
by 100 pages and 40,000 lines in a 
4(00-line magazine. 


Simple in Practice 


“The 600-line periodical had 48,- 
000 lines which when multiplied by 
80 (the number of pages) equals 
3,840,000. The square root of 3,- 
840,000 is 1,959. So the larger pub- 
lication carries 1,959 lethunits of 
advertising, slightly less than the 
smaller one. 

“In actual practice, it is much less 
difficult to translate lineage figures 
or pages of space into lethunits be- 
cause almost all magazines fall into 
a very few size groups. If we know 
how many lethunits there are in a 
page of 224 lines, 429 lines, 680 lines 
and a few others, it is very easy to 
multiply those figures by the number 
of pages or divide them into the 
number of lines carried by the dif- 
ferent publications and to obtain 
directly the total in terms of leth- 


units. This does away with the 
odious task of extracting square 
roots.” 


With Campbell-Sanford 


C. F. William Bamberg, formerly 
of WHK, Cleveland, has joined the 
Cleveland office of Campbell-Sanford 
Advertising Company as account ex: 
ecutive. 


YOU KNOW, HELEN, HOUSEHOLD 
RECIPES ARE ALWAYS GOOD! 


She's a Home-maker 


This Small Town Woman 


And it kind of 


magazine to win her loyalty, her 


takes a different 
enthusiastic support. The small town 
woman is living where she is by 
preference. It was a matter of se- 
lectivity—she preferred that mode 
The small town is not 
a mattter of geography—IT IS A 
STATE OF LIVING. 
The HOUSEHOLD MAGAZINE for 


that reason cannot be, and is not, 


of living. 


just another woman’s magazine. It 
hasn't any hit or miss circulation. 
It goes right straight to the woman 
who wants that kind of magazine. 
Analyze the editorial departments, 
compare them page by page with 


the scores and scores of magazines 
that make their principal appeal to 
city women and have the bulk of 
their circulation in the cities. 

Fiction in HOUSEHOLD? Yes, the 
very best there is, being awarded in 
1933 the highest honors in the maga- 
zine field. The O. Henry Memorial 
Awards and the O’Brien Awards 
to HOUSEHOLD this year 
just as they did in 1932. In faet, 
HOUSEHOLD over a three-year pe- 
riod has the best rating of any 


came 


woman’s magazine by these two emi- 
nent authorities. Household Maga- 
zine, Topeka, Kansas. Arthur Cap- 


per, Publisher. 


* 
IF YOU SELL THROUGH WHOLESALERS, 


YOU HAVE SMALL TOWN DISTRIBUTION 


TESTIMONIAL COPY THAT STRIKES HOME 


we 8 vervens * 
—— ea 
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CALL DELaware 


(Surburben Philadelphia: call 61-500 your local exchenge) 
$11.00 « ten CASH 
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KOPPERS HOUSEWARMING — yous ones So WCAU 


OR YOUR DEALER 


3000 


Full newspaper page for Philadelphia Coke Company which ran in 
local papers last week. The sales copy is confined entirely to the 


single-sentence testimonials of 36 endorsers. 


N. W. Ayer & Son, 


Inc., is the agency. 


PLAN PRODUCTION 
OF NEW MARMON 


Indianapolis, Ind., Jan. 10.—Plans 
for resumption: of production of the 
Marmon sixteen by the American 
Automotive Corporation, a new com- 
pany, were announced here yester- 
day. The announcement was made 
by A. D. Sterner and S. N. Wheeler, 
representatives of a national invest- 
ment banking syndicate. 

The new company will take over 
the principal part of the Marmon 
factory here, with equipment and in- 
ventory, and will begin production 
on new cars within a short time, 
the announcement said. 

Under the reorganization and re- 
financing plan, Messrs. Sterner and 
Wheeler said, the American Auto- 
motive Corporation will begin oper- 
ations with a paid-in capital of ap- 
proximately $500,000, free from in- 
cumbrance. 

In addition to Marmon cars, the 
new factory, it was said, will man- 
ufacture Miller racing cars, high 
speed aviation and marine engines 
and other products formerly made 
by Harry R. Miller, famous race car 
manufacturer of Los Angeles. Mr. 
Miller will be one of the officials of 
the new company and will be active 
in the engineering of the future Mar- 
mon cars. Miller-motored cars have 
won every Indianapolis Motor Speed- 
way race since 1928. 


Truck Line Not Affected 


Preston Tucker of Detroit, for- 
merly sales manager of the Pierce- 
Arrow Motor Car Company, will be 
another official of the company. The 
positions to be held by Mr. Miller 
and Mr. Tucker were not announced, 
nor the names of the other officers 
of the corporation. 

The Marmon-Herrington Company, 
manufacturers of motor trucks, 
which has one unit of the Marmon 
plant under lease, will not be af- 
fected by the new plan. 


Mogge Heads L. A. Office 


Norton W. Mogge has been placed 
in charge of the Los Angeles office 
of the J. Walter Thompson Company, 
succeeding Fred C. Foy, who is now 
sales promotion manager for Shell 
Oil Company. 


Rainey Charges 
Bring Protest 
From Cudahy Co. 


Omaha, Neb., Jan. 11.—The recent 
charges of Speaker Rainey of the 
house of representatives that the 
meat packing industry is operating 
in open defiance of the recovery pro- 
gram, and that the government 
should commandeer the plants and 
operate them, brought a vigorous 
protest in the form of advertising 
from at least one large meat packing 
company. 

In a large space advertisement in 
local dailies the Cudahy Packing 
Company produced the exact state- 
ments said to have been made by 
Mr. Rainey, together with a strong 
denial of the charges and a state- 
ment of the condition of the indus- 
try. 

“The packing industry is cooperat- 
ing in the recovery program despite 
Speaker Rainey’s charges,” the ad- 
vertisement said, in part. “Mr. 
Rainey implied that packers have 
forced live stock prices down. This 
is not the case. Whether individuals 
or the government operate the pack- 
ing industry, the price of live stork 
will continue to be determined by 
the prices consumers can pay for 
meat products.” 

In conclusion the advertisement, 
which was signed by Edward A. 
Cudahy, president of Cudahy, stated 
that “the packing industry during 
the depression has maintained sub- 
stantially 85 per cent of its normal 
employment. It has accepted the 
President’s re-employment § agree- 
ment, and made considerable in- 
creases in wages.” 


Ed Sterling Joins 


Benton & Bowles, Inc. 


"Xd Sterling has joined Benton & 
Bowles, Inec., New York, where he 
will work on the Best Foods account. 

Mr. Sterling was for many years 
vice-president of the George L. 
Dyer Company. He then participated 
in the formation of McMullen, Ster- 
ling & Chalfant, and recently has 
been with the Borden Company. 


“Industrial Stores”? Moves 


Industrial Retail Stores, monthly 
trade paper, has moved its publica- 
tion office from Cincinnati to South- 
ern Building, Washington, D. C. 


36 Satisfied 7 
Users Speak 
Up for Coke 


Philadelphia, Pa., Jan. 11.—Testj. 
monial advertising of striking power 
and covering a full page in loca] 
newspapers was released last week 
by the Philadelphia Coke Company 
through N. W. Ayer & Son, Ine. 

Power was achieved by running 
the testimony and photographs of 
36 men and women users of Kop. 
pers Coke. The photographs of the 
users, their names and addresses 
and a single sentence testifying to 
the virtues of the fuel were run in 
solid rows. Space was left in the 
upper center of the layout for the 
caption, “Singing the praises of 
Koppers Coke.” ; 

Apart from the caption and the 
identification at the bottom, the en- 
tire selling message was confined to 
the testimonials. 

Several weeks were required to 
obtain the photographs, testimonials 
and releases, according to the 
agency. Testimonial advertising has 
been the keynote of the Koppers 
campaign for many months. Each 
advertisement carried photographs 
of several homes that regularly used 
the fuel and the present full page 
advertisement was an expansion of 
that plan. 


Opposition to 
Goodwin Plan 


Becomes Vocal 


Kansas City, Mo., Jan. 11.—The 
Goodwin plan for coordinating the 
activities of various church groups 
in behalf of certain products, after 
having been adopted by certain local 
groups and rejected by others, has 
stirred up considerable controversy 
in this city. 

As a result of this controversy 
the entire plan was aired at the 
meeting of the ministerial alliance 
Monday, provoking an _ unusual 
amount of discussion. Representa- 
tives of the local retail grocers’ as- 
sociation and of the merchants’ as- 
sociation scored the plan at the 
meeting. 

A resolution disapproving the plan 
was presented to the ministers, but 
finally was referred to the executive 
committee without being acted upon. 


B.B.B. Opposed 


Milwaukee, Wis., Jan. 10.—The 
Milwaukee Better Business Bureau, 
a division of the Association of 
Commerce, last week sent out 4a 
bulletin announcing its opposition 
to the Goodwin plan, and all other 
plans of a similar type. 

With its bulletin the Better Busi- 
ness Bureau included a reprint of a 
long article which appeared in the 
Christian Century some weeks ago, 
in which the Goodwin plan was 
opposed. 


Plans Intensive Study 
of Car Card Results 


Eastern Advertising Company, lead- 
ing New England car card and sub- 
way poster advertising organization. 
has announced the formation of @ 
department of research and merchal- 
dising, which will aim to collect 
factual data, through surveys and 
analyses, as to car card advertising’s 
circulation, markets, and results. 

Edward D. Parent, for many years 
with Lavin & Co., Boston agency, and 
more recently head of the Paren! 
Company, sales research service, wil! 
head the new department. 


Gordon Extends Program 


Gordon Baking Company, of De 
troit, Chicago and New York, has &* 
tended its Lone Ranger progral 
from WXYZ, Detroit, and WGN, Chr 
cago, to include WOR, Newark. Tie 
first broadcast on the enlarged net 
work will be Jan. 17. 


“Veneers” Changes Name 
Veneers, published by the S. # 
Indianapolis, 2 
Veneers an’ 


Smith Company, 
changed 
Plywood. 


its name to 


AS 
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ADVERTISING AGE 


— 


Photo from Ewing Galloway 


Go into any store. You will find women BUYING. The cash 


register bells are ringing. 


WHO IS DOING TODAY’S BUYING? 


Yesterday’s yardsticks won’t tell you. Such factors as “Resi- 
dential Areas”, “Income Groups”, “Telephones” and “ABC 


Families” are sadly warped. 


There are tax delinquents on both sides of the tracks. The 
able spender of a few years back is now “on the town”. Yet 


his next door neighbor still has two cars—one a 1933 model. 


THERE IS ONE WAY TO KNOW 
WHO Is BUYING TODAY 


Go into stores. Question women who are buying. They can 


tell you how you can reach them. This is exactly what was 


ARE BUYING today! 


Ly , 


Sod ay S 5 
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a2 aes 4 A 
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done in 196 different 
stores in 14 different cities. Representative advertising 


agencies did the job. They discovered a significant fact: 


85% OF THE WOMEN BUYING TODAY 
ARE MAGAZINE READERS 


What is still more helpful, this 78-page study will tell you 
exactly WHAT magazines these women are reading. These 
are the magazines you should use—if you want to reach 


women who are buying today. 


The Good Housekeeping representative will be 


glad to show you “Women Who Are Buying”. 


GOOD HOUSEKEEPING 


Everywoman’s Magazine 
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GERBER AGAIN 
EXPANDS LIST. 
SALESMEN HEAR 


(Picture on Page 24) 

Fremont, Mich., Jan. 11.—Sales 
men of the Gerber Products Com- 
pany, manufacturers of food for chil- 
dren and invalids, here for the com- 
pany’s annual “homecoming,” heard 
that the largest advertising campaign 
in the company’s history will support 
their efforts in 1934. The general 


magazine list has been expanded to 
include sixteen publications while 
the effort to win professional ap- 
proval will be continued through a 
dozen medical and nursing journals. 

“Homecoming” is used advisedly 
by Gerber for the annual sales con- 
vention. The company sets great 
store by its corps of sales experts 
and accords them a royal reception. 
This was climaxed tonight when tle 
entire force climbed aboard a special 
train for Chicago, where the annual 
convention of the National Canners 
Association will be held next week. 


Steady Growth Prompts Campaign 


Dan Gerber, vice-president of the 
company, told the salesmen and bro- 
kers that growth and volume have 
increased during the past two years 


in spite of economic uncertainty. 
This record of achievement prompted 
the company to launch the most ex- 
tensive advertising campaign in its 
history, he said. 

The 1934 list includes Cosmopoli- 
tan, Parents’ Magazine, Child Life, 
Saturday Evening Post, McCall's, 
Woman's Home Companion, Delinea- 
tor, Better Homes & Gardens, Junior 
Home Magazine, True Story, Ameri- 
can Magazine, Junior League Maga- 
zine, Hygeia, Good Housekeeping, 
Christian Science Monitor and the 
four magazines in the Tower Group. 

Initial copy will appear in the Sat- 
urday Evening Post of Feb. 3. Like 
that to follow, it will accord a prom- 
inent position to the dealer. The 
company’s advertising is handled by 
Erwin, Wasey & Co., Chicago. 


Norton Company Promotes 
Two; Butler Joins Staff 


The Norton Company, Worcester, 
Mass., has promoted Harry K. Clark 
from sales manager of the grinding 
wheel division to general sales man- 
ager of the company. He is suc- 
ceeded by William R. Moore, for- 
merly director of research for Nor- 
ton. 

At the same time Hugh D. Butler, 
former NRA district compliance di- 
rector, was appointed director of re- 
search. 


Names Sutherland 


Mason-Neiland Regulator Company, 
makers of pressure regulators and 
control instruments, has placed its 
account with the K. R. Sutherland 
Company, Boston. Business papers 
and direct mail will be used. 


KeNTuCcKY Crops SHOW 
4.0” INCREASE IN VALUE 


Over 1932 ... . 


During the past year, 
ville has attracted the attention 
of business experts as one of the 
most stable markets in the Na- 


tion. 


ness conditions vastly improved 


over last year. 


Today it stands among 
the first in recovery, with busi- 


Most recent estimates by the 
Department of Agriculture 


place a value of $94,585,000 on 


Louis- 


Louisville and 


its market, Kentuckiana, should 


be among the first to 


consideration for any 
campaign. 


receive 
national 


... And this entire 


market can be effectively cov- 


ered ata single low cost thru— 


this past year. 


‘ad 


the crops grown in Kentucky 
This is a 40% 
increase over the 1932 valua- 
tion which was *67,902,000. 


Che Conrier-Zonrnal. 
THE LOUISVILLE TIMES. 


Major Market Newspapers, Inc. 


vie Audit Bureau of Circulations 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


MAY BAN LIQUOR 
ADVERTISING ON 
RADIO PROGRAMS 


Bill to Repeal Reed Amend- 
ment Introduced 


Washington, D. C., Jan. 11.— 
There will be no advertising of hard 
liquors on the radio, if the recom. 
mendations of the Federal Radio 
Commission’s legal division are ac. 
cepted. 

In an opinion rendered this week 
the commission stated that since the 
stations are licensed under the spe. 
cific admonition to operate “in the 
public interest,” it might be con. 
sidered “objectionable” to send 
liquor advertising into states which 
forbid such practice by law. 

It is assumed here that the com. 
mission will act upon the recom. 
mendations of its legal division, and 
definitely bar advertising of spiritous 
beverages from the air. Heretofore, 
no definite legal restrictions have 
been placed upon such advertising. 
However, the introduction — in 
Congress last week by representa- 
tive James M. Mead, Buffalo, of a 
bill to repeal the so-called Reed 
“Bone Dry” amendment of 1917, may 
also change the status of broad- 
casters. 


Post Office Supports Effort 


Under the terms of the Reed 
amendment, the Post Office Depart- 
ment is required to forbid the use 
of the mails to advertisements of 
liquor which are directed to states 
which have dry laws. If the effort 
to repeal the amendment is success- 
ful, liquor advertising will be al- 
lowed to enter all states, regardless 
of their wet or dry status. 
The proposed legislation is known 
to have the support of the Post Of- 
fice Department. The states and 
territories which may be affected by 
repeal of the Reed Amendment are: 
Alabama, Alaska, District of Co- 
lumbia, Florida, Georgia, Hawaii, 
Idaho, Maine, Michigan, Mississippi, 
Montana, Nebraska, North Carolina, 
North Dakota, Oklahoma, Puerto 
Rico, South Carolina, Texas, Virgin 
Islands, Virginia and West Virginia. 


Ohio O. K.’s Copy 


Columbus, Ohio, Jan. 11.—‘*Names 
and brands” of hard liquor may be 
advertised in Ohio, under an infor- 
mal ruling of the new Ohio liquor 
commission, but no effort must be 
made to stimulate their sales, and 
the names of the stores in which 
the liquors may be purchased must 
not be given. It also ruled that beer 
ot high alcoholic content may be ad: 
vertised, but the home delivery fea 
ture must be emphasized. 


Reese & Co. to Handle 
Cooperative Campaign 
A cooperative advertising cam: 
paign in newspapers, to promote 
travel over the Lackawanna Railroad 
and patronage to resorts in the P0 
cono mountains, will be sponsored 
by the Lackawanna Railroad, Skytop 
Lodge, Pocono Manor Inn, and the 
Inn at Buck Hill Falls. Thomas H. 
Reese & Co., Inc., New York, are it 
charge. 
The regular advertising of the 
Lackawanna remains with the Caples 
Company, New York. 


Borden’s New Program 

Jane Ellison’s Magic Recipes, # 
dramatized program of household a4 
vice and cooking short-cuts, spo 
sored by Borden’s Eagle Brand Co! 
densed Milk, began on a_ coastt! 
coast network Wednesday, Jan. 1! 
It will be heard weekly from 11:# 
a. m., to 12:00 noon, EST. 


Publisher Appoints 


N. L. Huebsch, publishers’ rep 
sentative, New York, has been name¢ 
eastern advertising manager of 7! 
Brewer and Maltster and Liquor !" 


dustries Wholesale, 


str 
pro 
me 
Clu 
Ho 
eac 
cep 
a & 
me 

I 
aut 
tiol 
ufa 
acc 
nev 

( 
cha 
din. 
000 
can 
pub 
was 
uni 
in t 


H 
wee 
abl 
nes 
plat 
mot 


SO 
Cus! 
dee 
app 
bre: 
tom 
ing 
the 
M 
nee 
true 
dice 
this 
whi 
hot, 
Slan 
as 
hec 
aer¢ 
R 
prey 
pect 
this 
Rac 
last 
the 
bee 
plac 
Vers 
tion 
Was 
CON: 
but 
bile 


4 by pee i ike Ug ¥ 4 y he i pe 7 f a te © is yh i AN ‘ aad mS i i a 4 ae 5 ‘ p * 2 ie) fe ge aM bat ip ae Pitas ae ve aed ¥ telat 
F ; ‘ ; ei 3 \ eee A ’ vs s ee a ie seb he R s 7 ’ we if ys : Pa 
dis. ° Pe a a ce 4 Fae ; a Sees ry rs re a eee ; 3 hey : : ae ‘ pe ; a 7 
PO a cial a aR Rp sa Ss pA iy * Uti! a Ee ae eo Seas Ri. rae ¥ ye Sen ce | a Shahar ee hoes ee a Sy ey te eg ee ee) ph OME cs 3 ae i 5° . 7 . Se . i 7, ip ae See pr 2 = ee ae * 
Tag ae. Nea ae : : : d wa Dig Were de eee a A se E hl sae ae Me ene - ; fet Le =, We : Z ee PE * a Kona a 8 Sere 
tio caters Tiel fs . ; y . wal ok! pitied we ee tia Pie iene GN. sa a ; wate. a Ait wade ay J ea eee ye i si ten é ‘ 3 ~ ‘ 3 Fe ail 
my LF “pk ~ - at tie be 2 
ie AYR a te 
Y Pe ¥ 
ee ae | ee a 
al ee ‘ 
_——————— — —_—— oe 
j | | = 
a a 
ae 
ke 
ee | 
. | —_— 
: aeeee—“CtiCSCSCSCSCSCSCsCSS 
Pa: | 
= 
és Sai d 
ee ated 
an Oe {or 
ae sie PP | rac 
: el ee | | pes 
aay? 
ie = ms a — — — — — — a — eer — OOO Oe Sa aaa, be 
5 Soe or 
ae 2 ee en 25 
gaan a 
See = . 
we Ro 
ine Bd 
ee De 
Of eis 
ory. hres 
ge Gian 
ae ye du: 
re a a » ani 
yes ae 
Se ek | 
as sé 
a 
ie. hy 
“hie. 
ce 5 
ea q 
ES gk Wee, 
ee : 
iad. 
Xt ¢ 
i ge , 
eae 
eee Wt 
oe 
Pare een ee 
wk ae 
ag ae: 
pa ebb 
ea ee y 
an 4 
i aliek si 
a 
A 
ay 
es q 
Te oo Seal 
er ’ 
ers 
Pm Wie 
Sapeipeey 
‘i ioe 
br ee 
a i 
ele 
7 
es 
ae 
=e ee 
<a ; 
7 ae 
J an 
Be 
‘ 
: 7 
F 
“° 
Se 7 
ee 
i 
eae 
9 eal 
eee 
1 , 
fidical Po 
ac SSS 
Gini: 
Bt it 
Sa Me ae 
4 
oe 
ey: 
Sa 
gas 
oo 
<4 
i $ ee 
a 
ay os ty 
= he PO 
= 
_ 
T 
hee 
Car, 
Olt 
suc] 
s Mr, 
D 
Was 
Way 
are 
Me¢ 
ee ee Po .. 
t 
the 
— t 
; , ee 1 
| i ' D 
oa ae : 
oe on ’ On 
> a 
ry ak eae EE ‘ 05 
Ci geal _—— ey 
a as . 
say 
ee 4 
ayia 
Se 
Sate: Pa 
oan 
a eae 
Sey a ue gene 
aan ope. 
: wag Sie ; ; f : ; 
PBs: Pa e ee 8 a bane Fr ies alicia eR We ee eee aha wee i é ah -t : i at oe fain ag : op Ravage A . ; ; RES oe Onn, 
vt eo aia oe sie Fo ER POR Sl > my aie atic tak os 18 oe eh Ppa ea ea oi ea ie a ears sh hs iiss Peer ht ot ae en ff PP oy, no "s fiery Se « Ss Re ie owe Se OR a : z Paw ade | . ‘ 2.3 ia? a 4 Sa 
+ Varta tik ga a i aie ue Mele One. ks Cee Salem ag ey Weal Kea eel Sal el tei tt ree ict SP ROL eS a ae tan PY ads i hale etmenenaa ine | Sati giie eink Fase onSnst Saycat ih yh Se age rete cathe this. “oe 15 Ka aay pa ee Bsr aie, “ea) tr Sebi ees ae i wee Be ys 5 A VAS tone ae 
be aR Te mae a ON SA Re Ss ae De Cre See ana ri tan oe Pee Pag 9 oR i son ae ate cal sa gear Ane deer eee LR Wren MERC cance CUM MORES can kein dt 1 VS ckt BOP gels ane guns VO a) bee a MM A est olin Cag ace d) OE eae he eae Samra 3 ae Met Pg) ity ee, et OE Be alee Ree 
Fo ae ee Ne Sere A Pays. Seay HE Rae ey Ee pe Peat ee PRED Brees LR 0 ieee Ue Tena ee |S Ber he aD aE ak GE ae Pairs pee ae rey Cle eee bac 6 Sia Reik toge or keep va Ye a a Bin hE te i Beis Ya ee NE ina oh argh Sed Sr” be" ns es ee SY ey saw yaa taepy eS hs i Pe ee i em et a ie og, ee oa RS Bip Fart Nake agent 
sa Oa et al Aig 2 ie Mra ARE otha i Mash eee ech colar Siig ee ge Ae tama E yang is aN Seg weed a pe Bees LED, ot eh ae at aie AS bar Sn iy aaa ae ROE SEG Ni Nee eS TOE Cot Ric eR Sa Me a no See on LE Sh eS ree 
= Abi: " hin ne % at Sec acai a & Sis. Ns f, au! si r is - ae hn Candis tere igen Bet ore . s ‘ aN aes ae) eka 2 ae reine ‘ee. “2 Shri a pm SON ts cate hewn eit, Fiat 4 <= - aos ay gE Ee BE ay See OO 8 dues y 
‘ fog ee 3 Y Fy a, ee i ie oe $y, rage oon 4 pone Ben 215 er Ya : ; wee ict! kee oe aT te 2% 3 ae 4 5 “4 ‘ he naa i z : N « 
ap iy 3 3 ‘ e 4 4 x +8 Nye : ¢ ae sy He ee TE 5 ike? ae so Rage ‘ 4 om ‘ ee Lt weg ; ot re 7 “ ‘: 3 Nie Ditvicst Baer ee . ee sgt Sk Mi i a he me ah iS “Ay aya 


ames 
y be 
infor- 
iquor 
st be 
and 
which 
must 
beer 
ye ad: 
y fea- 


repre 
nameé 
of Th 
nor It 


January 13, 1934 


ADVERTISING AGE 


13 


PEED TELLS WHY 
NEW CARS SHOW 
RADICAL CHANGE 


“Progressive Obsolescence 
Is the Key 


New York, Jan. 11.—The cause 
for the appearance of automobiles 
radically changed in form and ap- 
pearance over what the public has 
been accustomed to for more than 
25 years was described today by 
Roy Peed, sales manager of the 
De Soto Motor Corporation, as the 
resumption of the automotive in- 
dustry’s theory of maintaining its 
annual market by progressive ob- 
solescence., 

“During the depression, we have 
strayed away from the plan of 
progressive obsolescence,” he _ told 
members of the Sales Executives 
Club of New York at the Roosevelt 
Hotel, ‘and dramatized small changes 
each year. The public did not ac- 
cept these changes the way it would 
a greater and more visible develop- 
ment,” 

In the curtain raising of the 1934 
automobile selling season at the Na- 
tional Automobile Show, motor man- 
ufacturers have demonstrated their 
acceptance of public demand for a 
new deal in passenger cars, he said. 

Cost of getting out a completely 
changed automobile, entailing an or- 
dinary investment of $4,000,000 to $5,- 
000,000 on the line before a cent 
can be returned or any indication of 
public acceptance can be obtained, 
was the reason why only relatively 
unimportant changes have been made 
in the past few years, Mr. Peed said. 


Style a State of Mind 


He pointed out that the ready-to- 
wear industry in the past has been 
able to multiply its volume of busi- 
ness many times by using the same 
plan of style change as adopted by 
motor car makers this year. 

“Style is really a state of mind, 
so you'll no doubt soon become ac- 
customed to the new car,” Mr. Peed 
declared, noting that the changes in 
appearance resulted chiefly from the 
breaking with meaningless past cus- 
tom to allow fundamental engineer- 
ing improvements, such as shifting 
the motor some 20 inches forward. 

Mr. Peed indicated that there is 
need for public enlightenment on the 
true meaning of streamlining and in- 
(dicated advertising possibilities in 
this direction. Some of the cars 
Which appear to be streamlined, are 
hot, he said, for merely varying the 
slant of radiator and windshield with 
a sloping off of the rear does not 
necessarily result in a body that is 
aerodynamically correct. 

Reference was made to publicity 
Preparing the public last fall to ex- 


bect big automobile improvements 
this spring. Mr. Peed mentioned 
Race Driver Hartz’ demonstration 


last fall in Detroit and New York of 
the fact that automobile bodies have 
been built backward and that by 
placing a standard sedan body in re- 
verse on a standard chassis, an addi- 
“onal speed of five miles an hour 
Was obtained. This stunt received 
‘onsiderable mention in the press, 
but Without the name of the automo- 
bile, which was a De Soto. 


Job of Translation 


The sales manager’s job, in con- 
‘ection with introduction of the new 
“ar, has been to translate a mass 
‘technical data into selling A B C’s, 
‘tch as comfort, safety and economy, 
Mr. Peed said. 

o Soto’s job of selling its dealers 
_ “ccomplished in an unusual 
“4¥, he revealed. Ordinarily models 
me shipped to some 25 cities for sales 
ee but this year conditions in 
the va ustry delayed completion of 
Sine lodels until just about show 
wee were invited to a sales 
dors ang at Detroit, attended by 

10 Came by special train and 


on reduced rates arranged by the 
company. On a large stage, the en- 
gineering details were dramatized. 
Though results were good, territorial 
sales meetings would have been more 


effective, reaching from 15,000 to| 
20,000 dealers and salesmen, Mr. 
Peed said. 


The advertising to the public was | 
a comparatively simple task, he said. 
The story is told in the “Popular 
Mechanics” style, taking the reader 
through a mass of technical detail 
by use of illustration leading into 
more copy, more illustration, etc. 


To Handle Sud-A-Lot, Inc. 
Gale & Pietsch, Inc., Chicago, has 
been appointed to handle the adver- 
tising of Sud-A-Lot, Ine., Joliet, III. 
Newspapers are being used. 


Two Crowell 


Papers Raise 
Space Rates 


New York, Jan. 11.—Crowell Pub- 
lishing Company has announced an 
increase in the rate for black and 
white pages in Woman's Home Com- 
panion from $7,700 to $8,250, and an 
increase in the rate for similar space 
in Collier’s from $5,000 to $5,500. 
The Woman's Home Companion rate 
is effective with the November, 1934, 
issue, and the Collier's rate with the 
Aug. 25, 1934, issue. 

The new rates are based upon an 
estimated average net paid circula- 


tion of 2,500,000 for the first publica- 
tion, and 2,100,000 for the second. 

The line rate for the Companion 
has been raised from $12 to $12.85, 
and for Collier's from $7.75 to $8.50. 
Increases in color pages and covers 
have also been made. 

Orders for space in American 
Magazine and the Country Home will 
be accepted up to and including De- 
cember, 1934, issues in black and 
white and the January, 1925, issues 
for color pages and colors, but not 
beyond, Frank Braucher, advertising 
director for Crowell, declared in re- 
leasing the new rates. 


School Picks Blaker 
The Packard School, New York, 
has appointed Blaker Advertising 
Agency, Inc., New York. 


- 


From time to time advertisements on BUSINESS WEEK will consist of letters 
to and from the staff, containing only material to 


repay reading time. 


Club Plans Sales Stunt 


The Dotted Line Club, organization ; 
of New York publication salesmen, x 
will stage a mock sales presentation 5 
at the Jan. 29 meeting. 2 


Death of F. C. McCabe 

Frank Vincent McCabe, 40, New 
York advertising man, former editor 
of the H. L. Doherty organization 
house organ and executive of the 
financial advertising department of 
Scripps- Howard publications died 
Tuesday as the result of a skull frac- 
ture suffered in a fall on Monday. 


Fuller a Trastes 


Walter D. Fuller, vice-president of 
the Curtis Publishing Company, has 
been elected a trustee of the Penn 
Mutual Life Insurance Company. 


. 
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A McGraw-Hill Publication 330 West 42nd Street, New York City 
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ADVERTISING AGE 


January 13, 1934 


To Extend California 
Spring Campaign to June 
The spring campaign of the All- 

Year Club of Southern California, 

which will open in February, will 

be extended through the month of 

June. National magazines will be 

used initially, then metropolitan 

newspapers. 
The Los Angeles office of Lord & 

Thomas is in charge. 


Women’s Club Elects 


The Philadelphia Club of Advertis- 
ing Women has elected the follow- 
ing officers: Nan M. Collins, presi- 
dent; Ruth Hogeland, vice-president; 
Clare V. Fey, treasurer; Ethel M. 
Jefferson, corresponding secretary; 
and Elsie E. Weaver, recording sec- 
retary. 


Ford Program 


To Be on CBS 
Twice Weekly 


New York, Jan. 11.—It became def- 
initely known here this week that 
Fred Waring and his Pennsyl- 
vanians will broadcast twice weekly 
under the sponsorship of the Ford 
Motor Company, beginning Feb. 4. 

The new program will be heard on 
Sundays from 8:30 to 9:00 p. m., and 
on Thursdays from 9:30 to 10:00 
p. m., EST, over a Columbia network 
of more than 70 stations. A number 
of guest artists will also appear on 
the broadcasts. 

The first few programs will be 


heard from New York, while subse- 
quent origination points will depend 
upon Waring’s road schedule. 


Paul T. Cherington 
Leases New Offices 


Paul T. Cherington, New York dis- 
tribution consultant, will move Jan. 
20 to new offices in the RCA Bldg., 
Rockefeller Center. 

There he will have associated with 
him Elmo B. Roper, Jr., and Rich- 
ardson Wood. 


Celebrates Anniversary 


Celebrating its 60th anniversary, 
the Price & Lee Company, directory 
publishers, New Haven, Conn., held a 
testimonial banquet on Dec. 30 for 
Wilson Horatio Lee, 81-year old 
founder of the organization. 


Women Offer Free 
Advertising Class 


The seventh annual free introduc- 
tory course in advertising for women 
conducted by the Philadelphia Club 
of Advertising Women, opened Jan. 
8 with a capacity enrollment. 

The club held its first meeting of 
the year at the Poor Richard Club 
Jan. 9 with Harry T. Jordan of Stew- 
art-Jordan Company, Philadelphia ad- 
vertising agency, as the speaker. 


Maude Adams for Pond’s 


A new series of Pond’s program, 
featuring Maude Adams, famous 
stage favorite, in a series of adapta- 
tions of well known plays, was 
launched over an NBC network Jan. 
12. The program will be heard each 
Friday evening at 9:30 EST. 


WHY do millions who never laid 


eyes on international screen celeb- 
rities still know them personally? 

Because multitudes everywhere 
have seen and heard them IN 


ACTION! 


Moving pictures take good artists 
and make them international 


heroes. 


Moving pictures can take a good 
business — YOUR BUSINESS — and 
make it the respected, intimate 


CONSUMER! 


friend of jobber, dealer, and 


Where the written word leaves 
off, where the spoken word falls 
down, Castle Films convince, drama- 
tize, sell! Sell at the point of sale 
where battles are fiercest. 

Castle knows business motion 
pictures from script to screen. 
Twenty years of transferring dra- 
matic stories from field, factory and 
workshop to audience have taught 
us what to do, what to leave alone. 


We'll make a picture that pays or 


we won’t make a picture! 


CASTLE FILMS 


Producers—Distributors—Exhibitors of BUSINESS MOTION PICTURES 


Wrigley Building, Chicago 


R. C. A. Building, Rockefeller Centre, New York City 


Don’t confuse Castle Films with 
lighted, 
graphic record attachments, or other 
equipment of a bygone sales era. 

TO SHOW CASTLE FILMS YOU 
NEED: Two small suitcases contain- 
ing the NEW 16 mm. sound-on-film 
portable fire-proof projector. 


lifeless still pictures, phono- 


It costs you nothing to learn what 
we have accomplished for others. 
Advertising agencies recognized. 


¢ Pacific Coast, Claus Spreckels Building, San Francisco 


Eagle Bold Is a 
The New Design 
In Typography 


New York, Jan. 11—The NRA and 
the blue eagle can be counted upon 
to have a definite effect upon typuog. 
raphy and advertising, in the opin. 
ion of National Typographers, Inc., 
New York. i‘ 

So sure is this company of the in. 
evitable trend that it will soon intro. 
duce a new type face, known as 
Eagle Bold, which is especially de. 
signed for advertising under the 
NRA regime. 

In discussing this new type and 
the reason for its creation, the com. 
pany declared: 

“The NRA design is typical of the 
revolutionary days of Russia and 
Germany,” the company’s announce- 
ment says. “As tranquillity returned, 
we found that their designs became 
subdued and both countries used a 
more sensible way of expressing their 
thoughts. In America we will soon 
find wide-spread use of heavy de. 
signs, the natural outgrowth of the 
wide publicity of the NRA insignia.” 


Malvaz in Bid 
For Recreated 
Tonic Market 


Chicago, Jan. 11.—Monarch Brew- 
ing Company is making a spirited 
bid for the malt tonic market, once 
a field of great magnitude. Outdoor 
advertising and direct mail are being 
used in Illinois and Texas, and will 
be extended to other markets as dis- 
tribution is secured for Malvaz, the 
Monarch brand. 

Though malt tonic is little known 
to the present generation, it was a 
great favorite in pre-prohibition days, 
being widely prescribed by doctors 
in post-operative cases, for nursing 


able to continue in business under 
the new rules. The leading brand 
of those days has not made its re- 
appearance, and will not do so unless 
it is sold, since the present owners 
have no desire to re-enter business. 

Malt tonic has a high alcoholic and 
food content, and many physicians 
believe there is no efficient substi- 
tute for it. The direct mail cam- 
paign to the profession conducted by 
Monarch Brewing Company through 
the Maggart Corporation, Chicago, 
elicited responses from more than 
600 doctors, who took time from their 
duties to express pleasure at the re 
turn of malt tonic, or to ask for fur 
ther information. 


New Publisher for 
“Wines & Liquors” 


E. C. “Buck” Rayner has become 
associated with Wines & Liquors, 
Chicago, as publisher. Mr. Rayner 
was founder and for years publisher 
of Radio Digest. 

G. W. Stamm, founder of Wines é 
Liquors, continues as general man: 
ager. 


Marshall Made Publisher 


of Washington “Times” 


George Preston Marshall has bee? 
named publisher of the Washingto” 
Times, Hearst afternoon paper. 

Mr. Marshall is owner of the Bos 
ton Redskins, professional football 
team, and president of a large Wash 
ington laundry. 


Named Representatives 


Allen-Klapp-Frazier Company has 
been appointed national advertising 
representative of the Racine, Wis. 
Journal-Times. Previously for may 
years the company represented the 
Journal-News prior to its consolidé 
tion with the Times-Call as the Jou” 
nal-Times. 


To Combat Obscene Movies 


The Cleveland Civic Associatio? 
has been organized to combat inde 
cent moving pictures, and the attend 
ant objectionable advertising. M®” 


women’s clubs are represented. 


mothers and in fact, wherever a 
tonic was indicated. 

Prohibition wiped malt tonic off 
the slate, no manufacturer being 
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| Royal, my 


one 13, 1934 


BEST IS MOST 
ECONOMICAL, IS 
ROYAL'S THEME)! 


New York, Jan. 11.—In a new cam- 
paign just inaugurated for Royal 
paking powder of Standard Brands, 
Inc. testimonial copy will strike 
home the message that it is more 
economical to buy a slightly higher 
priced product than to sacrifice costly 
ingredients through failure of a 
cheaper one. 

The advertisements are appearing 
in 13 magazines, including the six 
major women’s periodicals, and the 
4merican Weekly. J. Walter Thomp- 
son Company is the agency. 

Royal baking powder is slightly 
higher in price than most others, it 
is pointed out, and therefore need 
has arisen to show that money may 
be saved by avoiding wastes incurred 
in baking failures due to the use of 


| cheaper products. 


For illustration, the new copy pic- 
tures the housewife who gave the 
testimonial, her home, a_ dining 
room scene in which the baked food 
is prominently displayed, or a 
kitchen scene. Names and addresses 
of the housewives are published. 


Show Small Cost 


Tied up with the economy message 
is a slogan noting that Royal baking 
powder is now selling for the lowest 
price in 17 years. A typical testi- 
monial reads: 

“l’ve learned by experience that 
it’s wasteful to try to save on bak- 
ing powder. For, when I don’t use 
family complain—and 
leave half-eaten cake on their plates. 

“After all, you use so little bak- 
ing powder in a cake, you might as 
well use the best. My Royal cakes 
are always successful. They NEVER 
fail!” 

Tabulations showing costs for in- 
gredients follow this “sound reason- 
ing,’ as in the case of a chocolate 
cake totaling 34 cents, of which one 
cent is for the baking powder used. 
The conclusion is that, in view of 


' the negligible cost factor, “it does 


seem foolish to experiment with a 
doubtful baking powder.” 

In the 1933 campaign, Standard 
Brands stressed the fact that Royal 


' baking powder makes for a uniform 


texture, noxious “air 


holes.”’ 


eliminating 


Robert G. Hanvey 
Advanced by C-P-P 


Robert G. Hanvey has been placed 
in charge of trade and institutional 
advertising by Ken R. Dyke, general 
advertising manager of Colgate- 
Palmolive-Peet Company. He will 
handle publication and direct mail 
advertising in retail, trade and in- 
(ustrial fields. 

Mr. Hanvey, formerly with the 
Chicago Daily News and Lord and 
Thomas, has been with the Colgate 
advertising department for several 
‘ears. He will continue with cre- 
‘ive production of sales promotion 
ind advertising literature. 


Mortimer Mears Lands 


Three New Accounts 
The Ely & Walker Dry Goods Com- 


ad has appointed Mortimer W. 
Mears, Inc., St. Louis, to handle its 
‘dvertising, A radio, newspaper and 


Magazine program will be used, fea- 
‘wing Gilbrae Fabrics. 

Wig! National Association of Credit 
h, interchange division, and F. R. 

Ri ‘e Mercantile Cigar Company have 
“0 appointed the same agency. 


Prepares For Television 


freeman Lang Studios, transcrip- 
“l Producers, are making one-epi- 
ude ‘lms of their transcriptions of 

handu, Detectives Black and Blue, 
ms hee tere: The films will be used 
ong, mercial television is re- 
sed, so that sponsors may see how 
“it radio act will look. 


To Buy Liggett Assets 


» The assets of the bankrupt Louis 

i: /&8ett Company will be sold to 

= Drug Company for $9,905,863, 
‘S indicated this week. 


REAL ECONOMY 
“YTS NO JOKE 10 FEED A BiG FUUILY ON | 


© =O aweek! 


but evon if | tat fens —I'd seit use 
BOVAl BARING POW DER 


Typical ~~ > copy in the new 
campaign for Royal aking pow- 
der, stressing the ‘‘quality-is-the- 


_bech-ocenomy" theme. 


Theodore Ellis 
Dies in London 


Chicago, Jan. 10.—Theodore_ T. 
Ellis, 66, vice-president of Chicago 
Daily News and head of New Eng 
land Fiber Blanket Company, died 
suddenly in London, England, Jan. 5 
of a heart attack. 

Mr. Ellis had gone to England to 
set up an English manufacturing 
unit for his fiber blanket company. 

Mr. Ellis, who was born in St. 
Louis, began his association with 
newspapers in the pressrooms of St. 
Louis dailies, later going to the Bos- 
ton Herald and Worcester Telegram 
as head of the pressroom. 

He invented a fiber blanket for 
newspaper presses, and later a wool 
blanket, which now is used in prac- 
tically all newspaper printing plants 
throughout the world. These prod- 
ucts are made by the New England 
Fiber Blanket Company. 

A number of years ago Mr. Ellis 
purchased the Worcester, Mass., 
Telegram and Gazette, consolidating 
the two publications under one man- 
agement but continuing to publish 
both. 

He disposed of this property in 
1925, and three years later, follow- 
ing the death of Walter Strong, pub- 
lisher of Chicago Daily News, he be- 
came associated with Frank Knox in 
the purchase of that paper. 

Mr. Ellis devoted much of his time 
to mechanical problems on the News, 
raising the general standard of print- 
ing of the paper to a high level. 


Majestic Dealers Use 
14,540 Display Units 

A total of 14,540 display units, con- 
sisting of 64,298 individual pieces, 
were used by Majestic radio dealers 
during the last half of 1933, accord- 
ing to Earl L. Hadley, advertising 
manager. 

The displays were not given pro- 
miscuously but with bona fide or- 
ders. In addition a large quantity of 
other dealer helps was furnished. 


New Advertising Company 


Founded in New Orleans 


Transportation Advertisers, Inc., 
has been organized in New Orleans 
to handle advertising in public trans- 
portation vehicles. J. Earle Owings, 
formerly of Barron G. Collier, Incor- 
porated, is president. 

The new company will handle the 
franchise formerly held by the Col- 
lier organization, which recently de- 
faulted on its contract. 


Iowa Courts to Try 


Incorrect Labeling Case 


A test case to determine if beer 
comes within the jurisdiction of the 
Iowa pure food and drug laws has 
been instituted in the Iowa courts. 

The case involves the delivery of 
beer labeled 5.5 per cent alcohol that 
actually contained 2.9 per cent. 


Erickson With Doremus 


George A. Erickson, for the past 
three years with Stone & Webster 
and Blodget, has joined Doremus & 
Co., New York, as account executive. 


‘HER ROYAL HIGHNESS 


REPRESENTING THE 1,200,000 AVERAGE, 
ORDINARY, EVERYDAY GIRLS WHO READ ONE 
OF THE ROMANCE MAGAZINES AND WHO 
SPEND $24,000,000 A MONTH ON THE THINGS 
THAT YOU MAKE AND ADVERTISE ... 


Confidentially . . . she hasn’t a shred of sales resistance when she’s 
confronted with the things she likes. Her one constant aim, ambition and 
enjoyment in life is to go “Buy-Buy.” Which—if you don’t have to sup- 
port her—is a swell idea. 


Seriously, however, if you don’t think that she’s just about the most 
responsive prospect you ever advertised to, just ask the national advertiser 
in this market who uses keyed copy where his lowest cost per inquiry or 
sale comes from. The Romance Group will be glad to stand by his verdict. 


THE ROMANCE GROUP INCLUDES 


True Romances ......... I 5 2:4. sr'actee Paxaren ened Current Circulation 
True Experiences o> Un eaten eee Current Circulation 
Love and Romance... RS 5 ec ae Current Circulation 
Movie Mirror ..... 300,000... .. eer era. Current Circulation 
Radio Mirror .............. Sete Guaranteed 
Be ee 1,275,068 

& 


AND REMEMBER — THERE'S NO DEALER INFLUENCE LIKE DE- 
MAND. THE ROMANCE GROUP CREATES IT... . AT LOW COST 
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ture Producers and Distributors of 
America, Inc. 


Membership of the council includes 


Colusa Pittures Corporation; Edu- 
‘ational Pictures, Inc.; First Na 
tionail-Warner Bros. Pictures, Inc.; 


Fox Film Corporation; Metro-Gold- 
wyn-Mayer Distributing Corporation; 
Paramount Pictures Distributing 
Corporation; RKO Distributing Cor- 


poration; United Artists Corpora- 
tion; and Universal Pictures Cor- 
poration. 


The head of the council is J. J. Me- 
‘arthy, who in his long connection 
with the industry has bought more 
motion picture advertising space 
than any other individual. The in- 
fluence of Will H. Hays, president of 
the parent association, of course, is 
strongly evident in its working. 

For those who may be skeptical 
of any comparison of general adver- 
tising with that of the motion pic- 
ture industry, Mr. McCarthy points 
out, by way of example, a piece of 
perfume copy which appeared in a 
New York rotogravure section just 
before Christmas. 

Under the word, “Surrender,” 
name of the perfume, appeared 


the 
the 


tising heads of the various companies 
are giving their fullest cooperation. 
Without this cooperation, there could 
not be any such results.” 

In June, 1930, the Motion Picture 
Producers and Distributors of Amer- 
ica set up a code of standards gov- 
erning advertising. This ran along 


until last November, Mr. McCarthy 
explained. Then because of develop- 
ments, it was decided to elaborate 


on the original code. 

One of the causes for the decision 
to which he alluded was an outburst 
of competitive copy in which stills 
produced in the usual way were 
transformed into rare works of sug- 
gestive nudity by artists employed 
to prepare the advertisements. The 
stills, objectionable though they may 
have been, were not sufficiently so to 
satisfy many advertisers in this fierce 
competition. 

Must Submit Copy 

The advertising advisory council 
does not have a set of rules to be fol- 
lowed by advertisers. This was one 


of the weaknesses of the previous 
code, in Mr. MeCarthy’s opinion. 
Those who wanted to do so, could 


of copy at the source reaches from 
coast to coast and objectionable fea 
tures are eliminated before harm can 
be done. - 

A watch is’ kept over exhibitor 
copy throughout the country to see 
that changes from the original ma- 
terial are not made. In this way, 
offending exhibitors can be dis- 
covered and brought to see their 
error. 

Most of the copy control work is 
done in the New York office of the 
advertising advisory council, which 
is located independently of the parent 
association. A branch office is main- 
tained in Hollywood. Since its in- 
ception, 98 per cent of the stills have 
been handled by the western branch. 


Plates of the rejected stills are de- 
| stroyed, that there is no possi- 
| bility of off-cclor shots getting into 


sO 


Inc. 


prove it in all ways and goes beyond 
the original objective of merely mak- 
ing it cleaner.” 

In applying the self regulation 
plan, leaders of the motion picture 
industry took note of the fact that 
a large part of its potential audience 
consists of children and young girls. 
They are agreed on the point that it 
must act to maintain a high moral 
tone and eliminate advertising that 
was probably keeping millions away 
from movies. 


Sevigny Is Promoted 
Charles E. Sevigny has been ap- 
pointed treasurer and general man- 
ager of the Herald News, Fall River, 
Mass. Hannah C. Kelley has been 


the cheaper fan publications. 


| “In the past six weeks,” Mr. Me- 
Carthy said,, “I think there has been 
ja decided improvement in the tone 


ot motion picture advertising, “Not | 


cleaner, but it has more 
merit. 
“When the advertiser gives more 


attention to his copy, he tends to im- 


| 
}only is it 


advanced to director and assistant 
| treasurer. 


Olds Back With Reo 


R. E. Olds, an organizer of the 
company, has resumed active direc- 
| tion of the Reo Motor Car Company, 


becoming chairman of the newly 
created executive committee. 


With which ts 
nmorporated 


Roel Prrocuets 
CEMENT#NEws 
330 SO. WELLS ST., CHICAGO, ILL. 


Founded 
1s96 


960,000,000! 


ESTIMATED 1934 STATE AND FEDERAL PURCHASES OF VARIOUS ROCK PRODUCTS 


has a subscription rate twice as great as nearest contemporary 


has a circulation not exceeded in its field by any other 


carries almost twice as much display advertising . 


serves an industry which wears out its equipment rapidly 


industry 


that is 


guaranteed prosperity in 1934 


Just off the press! 


1934 Industry Survey . . . Ask for it! 


LINEAGE IS UP 


Chicago, Jan. 11.—Total lineage in 
86 monthly national magazines, as 
measured hy Advertising Record 
Company, increased more than 13 per 
cent in January, 1934, as compared 
with January of last vear, the 
menthly tabulation released today 
discloses. 

These publications carried 630,488 
lines of advertising last year, and 
713,024 this year, an increase of 
§2,536 lines. 

The ten weeklies and semi-month 
lies showed an even larger increase 
in December, 1933 (the last month 
for which complete figures are avail: 


able) compared with December of 
193 The lineage total of this group 
in December, 1933, was 487,140, an 


increase of 75,003 lines over the De- 
cember, 1952, figures, or more than 


18 per cent. 
Detailed figures for each group it 


cluding only those publications 
which were measured during both 
months, are as follows: 

Standard, 1933, 31,358 lines; 1934. 
28,468 lines. General, 1933, 270,912 
lines; 1934, 304,155 lines. Women’s. 
1933, 244,400 lines; 1934, 291,465 
lines. Outdoor, 1933, 34,835 lines: 
1934, 38,169 lines. Mail order, 193°. 


48,983 lines; 1934, 50,767 lines. 


Cigarettes Are Higher 


Leading tobacco makers have al 
nounced an increase of 60 cents @ 
thousand in the manufacturers’ pri¢e 
of cigarettes. The price since Feb 
12 of last year has been $5.50 a thou 
sand. Retail prices throughout th 
country will be increased as a result 


Companies Consolidate 

Emark Battery Corporation ané 
Thomas A. Edisen, Inc., have bee! 
merged under the name Thomas A 
Edison, Inc. Business will be ¢" 
|ried on by the battery company ® 
| Bmark Battery Division of Thom® 
A. Edison, Inc., Kearney, N. J. 
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bale ~ Lol tee Fes ges Oe Mee Fey se Hine ‘J i FEN A es i ae 
# a = Ls a 4 : : 
| January 13, 1934 ADVERTISING AGE = a - _ aie 
— mentee acme —— a ae 
happening now. We feel that adver- | $31,000,000,000 bill for recovery ex-/|as economically, multiplying the Issues New Paper 
NTINUING NEED tising can do many things to get|penditures by the government ma- capacity of dynamic sales executives A menasine catering to the tourist 
business going before government | tures, probably in 1935. to convey accurate information and home and cottage field will be issued 


7 stimulus is removed.” | Mr. Grant told of his joining the his enthusiasm to dealers. Ds late in February, published by the 
8 - The advertising bill always goes| Chevrolet organization in 1924 when|_ Use of motion picture advertising | Tide-Tourist Company, 232 Madison 
a FOR down in percentage when volume|he discovered that a $35 projector |! theaters has not been very suc-| Avenue, New York, which is affiliated 
4 goes up, he explained. It is now over|using 16 mm. film could be used in cessful, he said, because it has not] with Tide. 


: ac ; cy slides ; -nensive | measured up to exhibitors’ entertain- ee 
tS two per cent and the only way to get | place of bulky slides and expensive . . P 
i , (F CARS IS SEEN back to the 1.2 per cent average ad-| equipment previously available. At ment requirements. General Motors, Tattersfield Resigns 


7 vertising figure is to do more adver- | that price, it was possible to carry on aowever, approached these ree Tattersfield has resigned as 

56 ——_- tising now to get a bigger volume.| intensive sales work among 5,000 ments last summer at the world’s | assistant to the director of media 

+ . The current figure is higher than a| dealers, using a new release of slide fair in a film, entertainingly staged, | and markets of Lord & Thomas, Chi- 

* Grant Tells of “Wide Oppor- few years ago even though the total | material every two weeks. oe laren ge ae rst severely — og mg formerly with Erwin, 
: nse Gial ees e 3 ‘ ‘ strained in its advertising. asey 0. 

. tayy ' sang = oe parted Talking uelies geri a haePuns aie —_—— 

“ nity in Field ower. As it is increased and vo used by General Motors this year to ° 

. q : grows, the percentage will return to neal de knee action wheels and | Cutajar Has Agency Readville Names Glaser 

= emanate : : F Roadville Distilleries, Inc., Read- 

65 a pre-depression normal, he predicted. | new chassis to dealers. He expressed} (partes J. Cutajar, formerly presi-| ville, Mass., has appointed Louis 
> = =xew York, Jan. 11.—The great] The race in which advertising must | the belief that perfect sound pictures | gent of Cutajar & Provost, has es-| Glaser, Inc., Boston, to handle its ad- 

60 array of advanced engineering and|now participate is to boost the na-|may ultimately be used in the same | tablished his own agency at 11 E. vertising. Consumer and trade papers 

06 > jesign ideas exhibited at the 34th |tion’s volume of business before the | way as the slides ten years ago, and | 47th St., New York, will be used for Club Royal Dry Gin. 

67 annual show of the National Auto- a a aa : ae _ Se . seo 


re b mobile Chamber of Commerce at 
Grand Central Palace this week 


rf formed the basis for a prediction by 
63 Richard N. Grant, vice-president in 
oe charge of sales of General Motors 
i: Corporation, that advertising and 
salesmanship will continue to have a 
15 wide field of opportunity in the auto- 
+ motive industry. 
36 i Mr. Grant stressed this thought in 


65 Fe « talk given at the weekly luncheon 

> of the Advertising Club of New York. 
Because of the show, many important 
advertisers of automobiles were pres- 


46 ent. 

+ Oliver Merrill, Pictorial Review, 

111 fee presided, turning the gavel over to 

— —) Lee J. Eastman, president of the 

809 BS packard Motor Car Company of New 
York, who acted as chairman. 

. Among those present at the speak- 
ers’ table were Joseph Ridder, pub- 
lisher, New York Journal of Com- 

723 Be merce; C. K. Whittaker, general man- 

146 ager, Studebaker Corporation; Leon- 

ot ard Dreyfuss, president, United Ad- 

479 [ee vertising Corporation; D. P. Brother 


783 and Henry Ewald, Campbell-Ewald 
ne Company, Detroit; William H. Ran- - () 0 LOW a R i CE 
oa2 kin, president, William H. Rankin aguas 
132 fe Company; Charles A. Snyder, Na- 
tional Cash Register Company; 
© George N. Slocum, president, Adcraft 
iny, # Club of Detroit; Ralph Trier, New 
™ York Theater Program Corporation; 
Thomas J. Watson, president, Inter- 
national Business Machines Corpo- 


ration and H. B. LeQuatte, president, 
Churchill-Hall, Ine. 


= Advertising Need Continues 
¢ > “A visit to the show,” Mr. Grant 
: > said, “reveals a tremendous advance 
" in engineering in the last year and 

a anyone who knows the industry must 
de realize that it cannot stop here. The 
7 = advance must go on. 
a “It will be many years before a 
ber - standardized product will be made by 

pe the industry on a mass production 
pons basis allowing less advertising and < 
se salesmanship. As long as there is bs. 
488 change from year to year, there will 5 
and be great need for advertising and ? B 
nae salesmanship in the industry.” ‘ P 

- The improvements made during It’s still available—for a few weeks only! Two months ago we 
nth |) (he bast year, Mr. Grant said, merely added 150,000 circulation to the Fawcett Women’s Group guaran- 
ease pomstaclihe Bh A Seeaaes bo tee. The corresponding rate adjustment is not in effect yet. And 

s . . ’ 
we iB fore the ultimate in economy and pub- just two weeks ago we decided to add RADIOLAND’S 135,000 to 
vy |. [ig satisfaction is reached, enabling the Fawcett Women’s Group, at no extra cost! With the old rate, 
standardizati P ° ° ° 

ot L _  aTeEEen, FRDENES Salen Sears and nearly 300,000 of new circulation, you can buy FWG at its all- 

je and the merchandising of motors e dl e l $1 30 th d! 
Ps like groceries or other staples. time record low price-——only . per page, per ousand. 
han Discussing the national recovery 


movement, Mr. Grant expressed the 


an belief that despite the socialistic > A D ! O LA N D W | T | 1 3 5 9] '@) O 
: thought in some quarters that busi- / / 


ions 


both Jam hess is no longer capable of self : E N 
” ' regulation and therefore in need of C 


State control, there will be a return 


1934. is eae ae : 

912 Be and in Peete di ‘de gio tain ERE’S a headline story all by itself! If you had decided | Fawcett Women’s Group is such an 

en® fF Posed by outside authority will have already to take advantage of the amazing bargain that outstanding buy. It’s just the latest 
1,469 BRE to be observed. Fawcett Women’s Group was offering before, this extra reason. If we haven’t had a chance to tell you before, the 
ne, poner RADIOLAND circulation is a pleasant surprise. If you astonishing facts about the selected market of women spenders 
i iidccaps: danteunestia hadn’t, it’ tra reason why you should act, to get who read Fawcett Women’s Group, you'll be doing 

Government expenditures, putting =) =? hg 2 : 6 b 1 d the bi t f. f a twelve- 
money whale i wae bel eheemiating a full twelve-page schedule in to us, before March first. oth yourselves and us the biggest favor of a twelv 

, a year ago, is having a aiid This $1.30 rate is not good for just a month! By acting month by calling jap ampere  acige “— and —— 

effect on business, Mr. Grant de- now you can earn it in advance for the balance of 1934. 4 to gee — the at saeg re oo it now—by 
fe? ‘lared. But the question is whether And we hardly need to say that, if you aren’t taking phone, mal kad te + niet ime for this bargain oppor- 
price t Will regain self control when this pages, the space you do take is correspondingly low tunity 1s getting short: 

Feb. B tyes stimulus is removed and in price. 

lis rertisi ; ‘ > S 

. "The waghit Eau eon, se Nia ill Of course this low price is not the only reason why 


4 : ” ° ‘ 
sult S00ds sold,” he continued. “One of 


the best ways to sell goods is to get . 
te o cg selling spirit behind them OMmemns 
p and | A 


and os ‘ favorable mood to influence 

pee! i -" buyer and seller when they meet. 

; A Be Advertisin 
1S ; g can help create this 

pal’ mood. 

ie FAWCETT PUBLICATIONS, INC. 
i nas vem: | & depression is lifting, ad- CHICAGO MINNEAPOLIS NEW YORK LOS ANGELES SAN FRANCISCO 
- | ,_Usite appropriations increase be- 919 N. Michigan Ave. cm 5. Sevens Be. oS eee penal oy aaa signs 

ore 


business shows gains. That is LAST FEW WEEKS OF THIS OPPORTUNITY TO PROTECT YOURSELF FOR THE BALANCE OF 1934 
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HENRY FORD 700 —— to ha small _ | me G . a | New Orleans B. B. B. 
there is an absence of all technica } 
description, the theme being superla- etting ersona Adds to Services 


tive performance in the low and The New Orleans Better Busines 
medium price field Bureau has moved to 603 Mais 
. Alexander Gray, whose success in light opera has been duplicated Blanche Bldg. Additional servi 
j | in radio, was once advertising manager for the Diamond T Motor Car will be performed by the bureau dur 

Company... ing the year in connection With the 

| Gets 27 Branches . —— . ‘ various NRA codes of fair compet; 

Horace Moorman, production manager of Sidener, Van Riper & tion 
Keeling, Lne., Indianapolis, got an unusual Christmas gift—a perfect The bureau was organized o 


Chicago, Jan. 11.—McCann-Erick- last 


, i } three-point landing by parachute from an airplane. He bailed out at April as a separate corporate hod 
son, Inc., ias been appointec Raed nan: 2,000 feet, just to see how it would feel... designed to increase customer conf 
idle Ford dealer advertising in 27 of 


: 7 P : , ae : P dence in publicity and selling hy 
the 32 Ford branch territories, the Holding political jobs means nothing in the life of I. A. Hirsch- Pp . by 7 Ame 


Philadelphia, Pa., Jan. 5.—Further 


calle la Me ee . ; niet! : : eliminating misrepresentation. 
marked departures from Ford Motor agency announced today mann, for the past two years publicity director of Lord & Taylor and 6 eee = 
Company traditional advertising pol- | ° roe nthe ye | before that sales and advertising director of L. Bamberger & Co 
ee mates a war The advertising is being handled yetore lat sales an advertising ¢ bs i g * 
ley grested local hancbeie eg peaaane by MeCann-Erickson offices in Chi Newark. He has just declined the commissionership of markets under Released From Cleveland 
within the past few days with tne | ame and throughout the country un- Mayor LaGuardia... Advertising for Kraco Milk Suga 
appearance of competitive copy, in| °°" ° “ny ; : : ‘ — . F , ; . ‘ Pac > Kraft-Pheni 
ppe veges. : Ds ,. |der the direction of Ford branch Henry Slamin, of the McDevitt Chicago office, is passing the cigars, Feed, manufac tured by Kraft-Phenj Det 
one or two points couched in superla- , edema i erring see om  4l eile 6h fila t os I: 8 It’s ; Corporation and for products of 
tive terms managers. McCann - Erickson has celebrating the arrival of the stork at his house on Jan. 3. sa Park & Pollard, Buffalo, N. Y., is be zing 
The ery ee running 1,300 | opened a Detroit office in charge of girl. . . Milton L. Lewis, Gray Advertising Agency, New York, and ing released by the Cleveland office of [ME i" 
° . = j i j rae} > ) es y rar iy ar arrie . : : , . Re: < 
lines, leads off with the statement; | Homer Havermale, vice-president and Miss Hyacinth Heller, a Newark girl, are to be married. . . the Campbell-Sanford Advertising J hones! 
“We. the Ford Dealers. are saying head of the Cleveland office. James T. Chirurg, the Boston agency man, is to wed Miss Virginia Company, instead of the Toledo of niciou 
this to you. Let us prove to you| It is understood that Ford dealers Low, a senior at Wellesley. .. James H. McGraw, Jr., who has been _ | fice, as previously reported. piast n 
what the Ford V-8 really is. Mr.| have been allowed to make their own under the weather for the past few weeks, is much better now, thank = mo Detro! 
Henry Ford has built a magnificent | Choice between Met ann-Erickson and you... Blockart Moves there 
: . \ 4 i . Ss 29 i ic é ” ‘ * s ’ y ‘ ‘Kar y 4 as ‘ st > pl 
car, but he is too modest about it. N. W. Ayer & Son, er tien h han R. A. Sorensen, vice-president of C. Wendel Muench & Co., cele- The Blockart Company has moved lh 
. " ot | 34 ‘or ‘ al adv sing. : . " <a ae — “3° 29 ? BR é 
We, the Ford Dealers, are publishing | “es all Ford national adver 6 brated the conclusion of a successful year for that Chicago agency by to enlarged — at 132 W. lit ', Ps 
‘ ‘ a — mend . . ; y r ¢ "Kk y space j nv woe 
this advertisement. Let one of us taking a trip to Bermuda... pe ged prea g lana deal E viewer 
ake v j Jew For r : , : . : Sa 5s ? alers viewe 
take you out in the New Ford V-8 New Officers Selected Following an operation at the Medical Center last week, Sam | and buyers may inspect the Blockart [EP ysivc 
and show you what it will do.” By Marketing Society| Winsfield, Ayer, mailed cards to friends announcing his grand opening | line of display letters, ete. Swit 
Then, outed the ae oar will The Philadelphia section of the was a big success. The illustration depicted a surgeon with a hack-saw ——— Sand d 
prove” they enumerate the following | > é _ Gower i 4 mare : Peay r . atomy ty 
virtues of the car: “the most power.| American Marketing Society has poised over an operating table bearing the Wingfield anatomy. . . To Conduct School B serve 
ful and efficient engine in the low- elected the following new officers: Eugenie Stamler, Biow account executive, is New York’s current The Boston Herald- Traveler wi)| Hing 2 
price field;” “the most economical President, L. D. Waldron, eastern “pants burglar.” To get presentable clothing for the veterans in Camp conduct a two-week cooking school, Bi who s 
, : ? anagar , »Clra wi > ishi yi . — eee > - oe . 2 
can without exception;” “will manager of McGraw oi merce Thomas Paine, the shanty-town on West 79th St., she criticizes the from Feb. 26 to March 9, in its own greed 
out perform any low price or medium + ee gegegly y sgn agp ae seine appearance of men friends until the poor distracted things surrender oo ere ogee Kennedy of posiun 
‘4 ony , “}Guernsey, editor > tale, “gt ‘ alii ee = sa , New York will be in charge. ae 
” 40 ‘ se rg Ss i ailor. you ¢ help, call her We tives 
price car; roomier and more com-| Ledger; and secretary - treasurer, we =~ tye ggg RE Te Se le Corer. Eyes ne ee os | 
~ —— ® > « « , -DF = - —- - ~~ = = ) 34 
fortable;” “accelerates faster,” ete. | Prof. Howard Hovde, University of at Mohaw 2504... and, s 
The copy appeared once in each of | Pennsylvania. Like his father and little brother, Westbrook, J. A. Pegler, head on 
the six local dailies. Its use may nanan — of Lord & Thomas’ motion picture advertising department, was a g the or 
be extended over a greater area and Increases Advertising syndicated newspaper writer for some ten years before entering the LLUSTRATE an ad vised 
in other branch territories. An enlarged advertising and sales agency field. ..S. Garnett Goesle, the artist, can’t tell a Guernsey d doubl it ing mM 
a . . a * . —__ ne , 
Sediie ot Cor lesa program for 1934, including space in cow from any other kind, although he hails from the English channel an e its pany, 
a Collier's and in leading automotive isle of that name... pulling p ower. maf 
i advertis ) ig ‘epar journals as ‘ r , - : . : , ing bu 
. beng Pagkage woe ae Nt — _ been Rg agg a After 25 years in England, Raymond Levy, executive v. p. of the "IHlustrate”’ radio pw 
nd Be : Ayer a “y ne., 10 he = aaaeee rere ary? hy: op Bowers agency, had a tough time breaking the tea-tippling habit until P . ee 
: andle the national account which any, ade a. 2 . geal ot). Re Te hii oN aR see a f pi 4 | Bo 
continues to feature mechanical ex-|Kynett Company is in charge. he disc overed Malt-O Ege. .. Henry (every agency must have one) in the eaier s§ 
ef roa ‘ SO Littlefield, Albert Frank-Guenther Law, has cleared ali decks and is e d 
cellence. With copy issuing from so ° ready to control any situations which arise. . . store or window— 
many different points and each pre- | Scrivenor Named mn Mooded " as ates ee nd wate h th t “Bot 
ar »f : : . : > . - a, > i ; Vy JIC ire, vice-preside 0 ey)- 
pared to cope with its respective local Arthur Scrivenor, formerly with . me ) “~— e § — atic my n a ial Q | - - . H a a e B dragge 
selling problems, it is interesting to| Batten, Barton, Durstine & Osborn, pore 1 Manufacturing Company, Is as popular in the Sons 0 ; aad evo sales curve mount! Sin an 
’ a ‘ . ‘ ~ »j r 7 av rer 10° « . ag : a 3 
learn that the coordinating factor is| New York, has succeeded Gale Shedd, lution and the Soc iety of Mayflower Desc endants, as he is in the anens 
represented by the combined judg-| J") anvertinins ARAGON UE Henn re “ nee eon heeagye . + apeerere cane gtr ® contro 
ments of the local branch factory | l@S8 Rubber Company, New Haven, s. m. of the Lionel Corporation, once owned one of the largest art that tl 
, . c ake 
; aps "| Conn., maker of drug sundries anc studios in New Yor RE MAN C0 INC 
manager and the advertising agency. sporting goods irug sundries and studios in New York. . . ° *y + Beleadin: 
It is understood that no local copy is |. ci ee After trying nearly every hobby, Verneur E, Pratt, vice-president LITHOGRAPHERS ithe pe 
submitted to Detroit. Roberts Get New P t ot Visomatic Systems, Inc., has settled on cabinet-making. With Mrs. juence 
The copy which has just appeared s os Pratt’s encouragement, the industrious Vern has persisted until nearly “Bye 
contains another innovation in Ford Owen A. Roberts, formerly with every room of their Plandome, L. I., home bears testimony to his saore advert 
advertising. Half of the space is Miller Rubber Company, Veile Motors art. . penser. claims 
‘ . ~ |Corporation, and the Chrysler Cor- ce WACOM ie "a 
occupied by a wash drawing of ; : : “ : , ‘ tho’s rorking P ‘ts progr: as is, it 
. ” A Brie d ng fia poration, has been named advertis- Owen Allan, who's been working on the Beaux Arts program, @s store display ' a 
young couple reading a newspaper|ing manager of American Hospital he does every year, is a real Irishman from County Antrim and an adverfising 0 bus 
with a line drawing of a Ford engine | Supply Corporation, Chicago. alumnus of Queen’s College, Belfast. . . Bill Powell, socialite advertis- ‘The 
— . ’ ae i aa ee ing man who recently returned from a trip around the Horn, is busy ; cerns 
a hit . ale fashi articles f s stier slicks. .. » to be ¢ 
with tweedy male fashion articles for the snootier slicks STARR & BORDEN AVES. LONG ISLAND CITY, NEW YORK gs 
Mildred Brennen, attractive, titian-haired, right-hand man to Dave e. aed i i th 
Bloch, makes many friends for the Peck agency by tossing off callers e " 
hat a 


with something more than tact. She has a remarkable memory for 


. : . ‘ :. of the 
faces and voices, including unimportant ones, and usually pauses a é¢ 55 a , 
F ; tae insery 
moment to soothe the anguish of those who fail to sell her boss, the et & one , 
vertise 

angel... 


Mr. 

These land-locked days are melancholy for that old salt, Rufus : from 1 
Burnham, of Smith, Sturgis & Moore. He handles sail or motor with help you sell warehousing Tugwe 
equal skill and is at home in any waters from Novia Scotia to Flor- ° e ° ° a 
ida and distributing fields this why 
Ge « « made 
Atherton Pettingell’s office at Blaker, familiarly termed the ‘cow year. he wal 
barn” because of the real cow coverings on the modernistie furniture, busine 


” 


is no more. Perhaps “Pet” couldn’t take it. Anyway, the black and THE 1934 DIRECTORY in con 


white cow-skins have given way to blue and brown fabric. 

Allen L. Stanley, Pacific coast manager of the national advertis- . a d fl 
ing department of Scripps-Howard Newspapers, with headquarters issue is now on the press, and wi 
in San Francisco, has forsaken all others for Dorothy McCall, of soon be available to those who de- ( 
Pasadena. The ceremony took place Christmas Eve in Los Angeles. 


| sire to know more about this impor: C 


* 


/; EXPECTED KMBC’s new transmitter 


to increase coverage and improve reception, but frankly we Ad ae ‘ E, > C Peinsi Bi M tant industry and its allied motor— 
were amazed at the actual results. Following the debut of vertisers ngraving o. rinting irms erge freight and distribution operations. 
the new transmitter, letters poured in from every State in Has Photographic Studio | bigs ig p cementing a. 
‘ é . : : : a ing, Ine., New Orleans, has acquir . ‘ ° 
the Union, four provinces in Canada, Alaska, Bermuda, and The Advertisers Engraving Com- re complete plant st re For further information write o 
New Zealand. Long dominant in its own rich "Heart of : a ee ee buildings of the Tropical Printing|wire... 
America,” KMBC’s listeners reported stronger and clearer ion suena picture-taking. Company. Julius C. Widmayer, past ~ 
reception than ever before. *With the effective broad- Avery Lord, formerly with Under- age g Aha Fenced Ske oat DISTRIBUTION & WAREHOUSING ; 
casting area almost doubled and local coverage intens1- wood & Underwood and the Provi-| wi a ", a na . f 
E & SI dence deameeh. aah te ta chtees William Green Corporation of New 249 West 39th St 
fed, you will agree that our estimate of 100,000 new Russell B. Stapleton is general man-| York and the Brooklyn Eagle, has New York "ON 
‘ ‘ listeners is extremely conservative. Interpreted in terms ager. ie ; been —— vice-president and | ‘YEW TOF ; ’ 
a ] of advertising value, it means that the new KMBC aaa ne alain a a ESRI LTTE ees 
- offers an extra 100,000 circulation for your sales " lli vn a . ail 
KA ether tape enti Pete U. P. Gives M illion Golfers Elect Officers 
oe. present at no extra cost Good Luck Coins Awa 
> \ y The Advertising Golf Association 
SZ \ MIDLAND BROADCASTING co A “lucky piece” coin has been] of San Francisco has elected the fol- 
AS Station KMBC K City, Mi — created by the Union Pacific System | lowing officers for 1934: president, E. 1 
= = — New York Off ansas City, Missouri commemorating the completion of its| BB. Skinner, Martin-Cantine Com- b 
| =| saa -. Of 4 whee 49th Street new streamlined aluminum train. pany; vice-president, Claude Beatty, a 
La : one’ Eldorado 53-5070 The coin is made of aluminum al-| Curtis Publishing Company; treas- r 
loy, and 1,000,000 will be distributed | urer, Robert T. Van Norden, Emil 
to school children and visitors to the | Brisacher & Staff; and = secretary, 
train on its exhibition tour. Gerald B. Todd, Outdoor Advertising, 
—_—_—— Ine. 
ean E 
Ayer Named by Hartford ’ ; 225 N. MICHIGAN AV 
The Hartford Steam Boiler In- Halliday Dies Suddenly ea ae ( 
spection and Insurance Company, John S. Halliday, partner in Halli- 919 N.MICHIGA 
Hartford, Conn., has appointed N. W.| day-Mason. Inc., Detroit agency, died 7UP. 2621 REET 
Ayer & Son. Inc., Boston, as adver-| suddenly this week of pneumonia. 221 N.LA SALLE JT q 
tising counsel. He was 32 years old. RAN. 3270 _— 
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‘D BILLS SCORED 
BY DETROITERS 


" © Amendment of | Existing Act 
Called Best Course 


x Be petroit, Mich., Jan. 10.—Character- 
ving both bills as fundamentally vic- 


be us because they would kill much 
7 honest advertising and set up a per- 
of nicious bureaucracy, speakers at the) 
ast meeting of the Adcraft Club of 
Ppetroit agreed unanimously that 
Pihere is no basic difference between 
i the proposed Tugwell food and drug 
ved P P : 
4th fae bill and the revised bill submitted 
ip. FE by Senator Copeland, which was re- 
ers I viewed in the Jan. 6 issue of ADVER- 
art S ristnc AGE, 
With amendment, the pure food 
Sand drugs act of 1906 can effectively 
» serve every present need in regulat- 
vil] (ing manufacturers and advertisers 


ool, | who still follow questionable courses, 
Wh reed all speakers at the sym- 
y of posium, Which included representa- 
tives from all classes of advertising 
= & and, sales organizations. 

Summing up the demerits of both 
the original Tugwell bill and the re- 
ad hyised version, J. W. Kane, advertis- 
pe ing manager, Iodent Chemical Com- 
its pany, asserted that both bills con- 
tain “a nefarious device for enlarg- 
ing bureaucratic control of business, 
fc jon the excuse of providing restraints 

Hfor the occasional quack.” 


A Red Herring 


“Both bills,” he declared, “have 
Sdragged a herring across the trail 
Pin an attempt to build up this un- 
warranted and harmful bureaucratic 
control, and the herring is the claim 
that there is a mass of false and mis- 
leading advertising in vogue, with 
ithe people suffering its dire conse- 
juences. 

“Every business man and every 
advertising man knows that false 
(laims for goods offered the public 
is, in the long run, the surest road 
to business failure. 

“There are, to be sure, some con- 
ecerns that need, from time to time, 


“T08 to be checked, but the 1906 pure food 

and drugs act has proved effective | 

‘ this. With slight amendment, | 

ew Blhat act can still serve every need 

55 { the time in regulating the few 

inscrupulous manufacturers and ad- 
Vertisers.” 


Mr. Kane, who has just returned 

‘tom Washington, declared that “Dr. 

ng Tugwell has one definite objective in 
his life. and those who know him are 
made keenly to realize it. That is, 

® Wants to eliminate all profit from 
lusiness, and place the government 

UY control of all business. 


This fixed | 


= 


play in the country. 


Giant - bulletin poner r= ‘Send essai’ whisky b 
Advertising Corporation, which is said to be the largest 
It is located near Manhattan Transfer, between 


Newark and New York. 


United 
whisky dis- 


purpose is the motive back of the 
Tugwell bill. 

“Both his and Senator Copeland's 
bill should be overwhelmingly de- 
feated.” 

William H. Moore, manager of the 
national advertising department, De- 
troit News, said that the complaints 
his newspaper has received in recent 
years against questionable advertis- 
ing have been so rare they hardly 
;could be noticed. There should be no 
pamccrnstoadt ven with the Tugwell bill, 
no acceptance of it even if amended, 
he declared. The best course, he 
averred, was through amendment of 
the present food and drugs act. 

“Dr. Tugwell does not merely be- 
lieve in ‘correction’ of advertising,” 
Mr. Moore stated. “He believes in 
business revolution. He believes ad- 
vertising is an economic waste. Why 
turn over the administration of ad- 
vertising to a department of the gov- 
ernment dominated by a man of such 
views?” 

Mr. Moore referred to the question- 
naire recently sent by the New York 
Board of Trade to 100 chambers of 
commerce throughout the United 
States that brought unanimous re- 
plies that there is no demand, either 
on the part of business or of the 
public, for this form of government 
regulation. 

“T agree with the opinion,” he 
said, “that if this proposed bill be- 
comes law, it will take 10 or 12 years 
for honest business to recover from 
its bad effects.” 


| Too Many Silent 

Thomas G. Wade, Detroit man- 
ager, Curtis Publishing Company, as- 
serted that the most dangerous sign 
has been the reluctancy of business 
to speak out and say in frank terms 
what it really thinks about the pro- 
posed bill. 

“The measure proposes, in effect, 
to burn down the house in order to 
get rid of the mice,” he declared. 
“Its passage will destroy all public 
‘confidence in advertising.” 

Through its proposed practice of 


a A 


.each with 


1400 large rooms.. 
bath {tub and shower} servidor 
and radio. Single from $2.50. 
Double from $3.50. 


JOHN T. WEST, Manager 
Send for BookletT 


tel 1, 


* 


STAR HOTEL 


in New York 


& for RECREATION...69 fine thea- 
tres within 6 bhocks. 1 block from 
Broadway...4short blocks to 
Madison Square Garden. 


& for QUIET SLEEP...Our 32 sto- 


ries of fresh air and sunshine as- 
sureyou quietcomfortatall hours. 


& for BUSINESS...1 block from 
Times Square, 3 blocks from 5th 
Ave. Underground passageway to 
all subways. 


* for DINING...3 finerestaurants 
to choose from—coffee room, 
tavern grill, main dining room. 


Breakfast from 30c Luncheon/from 65c 
Dinner from 85c 


NCOLN 


44TH TO 45TH STREETS AT 8TH AVENUE - NEW YORK 


“voluntary” inspection, grading and 
standards, and issuance of govern- 
ment publicity concerning findings, 
the bill would result not only in the 
setting up of a bureaucracy to handle 
these endless details, but in the 
eventful substitution of government 
publicity for legitimate advertising, 
Mr. Wade argued. 


H. I. McEldowney, general man- 
ager, Detroit Better Business Bureau, 


held that with the hundreds of court 
decisions available to interpret the 
present food and drug laws, it was 
needless danger to tread the untried 
grounds of the Tugwell bill, for 
which there is no legal precedent. 

Other speakers who expressed 
similar views were Floyd Miller, 
publisher, Royal Oak Tribune, and 
George Averill, publisher, the Birm- 
ingham Eccentric, and former presi- 
dent, Michigan Press Association. 

At the conclusion of the meeting, 
the club sent telegrams to both Mich- 
igan senators and to Senator Cope- 
land protesting enactment of the 
proposed legislation. 


Asks Separate Bills 


New York, Jan. 11.—The board of 
trustees of the College of Pharmacy 
of Columbia University this week 
made public a resolution which, while 
endorsing certain portions of the 
Tugwell bill, declared that “those 
portions (such as censorship of ad- 
vertising) which are not germane to 
the food law itself, be submitted as 
separate legislation.” 

The resolution also condemned the 
bureaucratic portions of the bill and 
the “possibilities of undue influence 
of certain private organizations” 
upon those charged with its enforce- 
ment, 


Selig Returns to 


Furniture Company 


John J. Selig, Jr., has returned 
after a three-year absence to Bronx 
and Piser & Co., furniture retailers, 
as vice-president and business coun- 
selor. 

Two years of the interval were 
spent as sales promotion manager 
with the Englander Spring-Bed Com- 
pany and a year as account executive 
with Wales Advertising Company. 


Has New Campaign 


Bates-Ludington Company, Luding- 
ton, Mich., maker of replacement 
parts for popular priced cars, is 
launching an advertising campaign 
through automotive trade papers 
and direct mail. The account is han- 
dled by Campbell-Sanford Advertis- 
ing Company, Toledo, O. 


Miss Pollock Changes 


Eleanor Pollock, well known fash- 
ion writer, has resigned as fashion 
director of Merchandise Manager, to 
join the public relations staff of J. 
M. Mathes, Inc., New York. 


Mrs. Robert Powers Dies 


Gwin Goodwin Powers, wife of Rob- 
ert B. Powers, art director, Brooke. 
Smith & French, Inc., died this week 
in Detroit, following an operation. 


A. S. M. Offers Prizes 


Prizes amounting to $100 will be 
given by the American Society for 
Metals for the best monogram in- 
signia carrying the initials, A. S. M. 


Detroit, Mich., Jan. 11.— Thomas 
H. Corpe, formerly advertising man- 
ager of General Motors, Ltd., of 
Canada, has been appointed adver- 
tising manager of Buick Motor Com- 
pany, succeeding C. C. Lewald, who 
has resigned. 

Roy D. Kerby, formerly general 
manager of Dominion Motors, has 
been named head of the office sales 
organization of General Motors Prod- | 
ucts of Canada, Ltd. 


Winchell Siti NBC 


Paul A. Winchell, formerly assist- 
ant promotion manager of Liberty 
for seven years, has joined the mar- 
ket analysis staff of the National 
Broadcasting Company, New York. 


G ilbert A ppointed 


Charles Gilbert has been appointed 
sales promotion manager for Pure 
Oil Company in Ohio. 


Lewald at Buick 


|dianapolis Advertising Club, which 
has been issued for the past year as 
a mimeographed letter, came out this 
week as an attractive four-page 
printed folder, with art-work contrib- 
uted by club members. 


Muir ppueenay NRA 


Malcolm Muir, NRA division ad- 
|ministrator and one of Gen. John- 
|son’s chief aides in the recovery pro- 
gram, resigned Jan. 9 to devote full 
time to his work as president of the 
| McGraw-Hill Publishing Company. 


Okeys Lieuer Advertising 


The Iowa legislature this week de- 
feated a proposed amendment to the 
monopoly liquor bill it is consfder- 
ing, which would have prevented lo- 
eal advertising of liquor. Action on 
the bill is expected soon. 


Radio Stations . Appoint 


Radio stations WJJD, Chicago, and 
WIND, Gary, have appointed Free & 
Sleininger, Inc., to represent them in 
New York. 


AN INTERNATIONAL 


THE SUN 
NEVER SETS 


New York, San 
Honolulu, Mel- 
bourne, Calcutta, Cairo, Lon- 
don—and points between. A 
new weekly Monitor feature is 
an International Trade Direc- 
tory, published Wednesdays, a 
friendly meeting place for 
manufacturers, exporters, im- 
porters, brokers, agents, of all 
countries. Special Information 
Service provided. Ask any office 
below for particulars. 


They're’ in 
Francisco, 


Branch Offices: New York, Detroit, 
Los Angeles, Seattle, Miami 


Chicago, St. 
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DAILY NEWSPAPER 


‘WE DO OUR PART 


on Monitor Advertisers 


THE 


CHRISTIAN SCIENCE 
MONITOR 


Published by The Christian Science Publishing Society 


Boston, Massachusetts 


Louis, Kansas City, San Francisco 
° - London, Paris, Berlin, Florence 


A Complete 
Production Service 


TYPOGRAPHY 
ELECTROTYPES 
MATRICES 
STEREOTYPES 
PRINTING 


Western 
Newspaper Union 


NEW YORK +: 310 East 45th St. 
CHICAGO: 210 So. Despliaine St. 


and 34 other cities 


You) 


need this! 
6cono-print 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 
MAGILL-WEINSHEIMER COMPANY 
1322 SOUTH WABASH AVENUE, CHICAGO 
Telephone Calumet 7200 
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Se ae ed 7, te ee ae 


a Wi ote eg Ra ee et eA Se 


ADVERTISING 


AGE 


January 13, 193% 


i, 


reproduced in whole or 


the 


magazine 
is given for the 


The material on this page is copyrighted and must not be 


publishers. 


in part without special permission of 


The list given below is a record of the 150 leading national 


advertisers for 1933, 


: 1932 figures do not represent the 150 
; 1932. 

Rank 

108 All-Year Club of Southern Cali- 


94 
78 


— 3 OO SS CO 
— = PS «) 


63 


33 
119 
10 


138 
136 


> French Line 


Ses. BAG. ig veiicicess 
American Chicle 
American Home 

Including 

Boyle Company, The A. S.... 
Koivnos Co., THO...<s<65. 5 
Watkins Co., The R. L........ 
Wyeth Chemical Co......... 
American Safety Razor Corp..... 
American Stove Company ....... 
American Telephone & Telegraph 
Co. 


Company....... 
Products Co..... 


American Tobacco Co., The...... 
Anheuser-Busch, Inc. 
Armstrong Cork Company........ 
Including 
Armstrong Cork & Insulation 
Mt sides Gielen iveteers es > 
Armstrong Cork Company.... 
Axton-Fisher Tobacco Co., Inc., The 
Bigelow-Sanford Carpet Co., Inc... 
Bon Ami Company, The.......... 
Borden Sales Co., Inc......... 2s. 
Bristol-Myers Co. 
Including 
Bristol-Myers Co. 
Mum Mfg. Co., 
Brown & Williamson Tobacco Corp. 
California Fruit Growers Ex- 
ae Slade heed are Oban 
California Packing Corporation. . 
California Walnut Growers Assn. 
Campbell Soup Company......... 
Including 
Campbell's Soups & Tomato 
DE. sng e a bes pinee 5 5 way 
Franco-American Spaghetti .. 
Canada Dry Ginger Ale, Ine...... 
Canadian Pacific Railway & Steam- 
ship Co. 


» Champion Spark Plug Company... 


Chesebrough Mfg. Co., Cons’d..... 

Chrysler Motors Corp............ 
Including 

Chrysler Sales Corporation... 

De Soto Motor Corporation... 

Dodge Brothers Corporation. . 


Plymouth Motor Corporation 

ee | 
Church & Dwight Co., Inc........ 
Cluett, Peabody & Co., Inc........ 
Coca-Cola Company ............. 
Colgate-Palmolive-Peet Co. ..... 
Congoleum-Nairn, Inc. ........... 
Corning Glass Works............ 
Corn Products Refining Co....... 
Qh SAAS eee tee eee eee 


Cream of Wheat Corporation, The 
Cudahy Packing Company, The.. 
Cunard Steamship Co., Ltd....... 
Curtiss Candy Company......... 
a a, A: a 
Dollar Steamship Lines and Amer- 
POM PRR LANG. bis cid iecewads 
Drackett Chemical Company, The 
du Pont de Nemours & Co., Ine., 
MTR ac racer a ee ge ec ta hes id Kad eben 
Including 
du Pont Cellophane Co., Ine. 
du Pont de Nemours & Co., Inc. 
du Pont Rayon Company.... 


du Pont Viscoloid Co., Inc... 
Remington Arms Co., Inc.... 


4 Eastman Kodak Company........ 


Equitable Life Assurance Society 
ee es ee RS 6 cA hee Skee 
eM BOO, sivas se avd sad knee 
Pee @& COMPANY... ...5.6.cscec505 
Feminine Products Co........... 
Including 
Firestone Footwear Co...... 
Firestone Tire & Rubber Co. 
French Company, The R. T....... 
General Electrie Company........ 
General Foods Corporation....... 
Including 
Baker's 
Baker's 
Calumet 
EE ers ee eee 
General Foods Cook Book.... 
fo 2 ae 
Grape-Nuts Flakes 
Institutional 
CY Oia ta eet ai Gay a F 6. gtk ac 
La France Soap Flakes ...... 
Le Canin. BYTUD si. csc. seess 
Maxwell House Coffee....... 
Minute Tapioca 


Chocolate 
Coconut 
Baking 


leading 


1933 


$ 172,629 
211,984 


229 689 


41,823 
101,506 
29,269 
57,091 
140,407 
140,450 


684,321 
738,653 
223,010 
135,705 


135,705 
489,832 
309,100 
548,006 
261,864 
,280,575 


os 


068,826 
211,749 
280,310 


232,893 

539,318 

149,125 
1,578,630 


1,469,430 
109,200 
116,025 


117,141 
227,150 
209,345 
262,777 
1,630,471 


263,730 
220,785 
484,301 
661,655 
125,338 
269,650 
733,726 
,757,014 
378,428 
241,749 
372,389 
292,408 
352,193 
677,104 
109,674 
108,632 
216,702 


— 


117,660 
196,425 


357,331 


200.700 
57,900 
61,050 
37,681 

521,354 


145,800 
326,378 
360,973 
117,108 
331,383 


4,768 
326,615 
162,785 
190,217 
904,276 

3,137,216 


160,725 
95,499 
263,151 
236,153 
662 
289,025 
130,750 
342,913 
96,675 
$3,214 
214,400 
150,050 


and their corresponding 
year 1932 for comparative purposes only. 


$ 


total 
The 


advertisers for 


1932 


174,466 | 
143,116 
627,449 


44,831 
175,819 
321,662 

85,137 
147,520 
129,250 


893,905 
521,092 
104,096 


290,755 


— 


6,975 
283,780 
522,600 
364,100 
577,075 
543,051 

1,956,202 


1,715,855 
240,347 
280,373 


316,362 
593,760 
123,700 
1,816,475 


1,732,425 
84,050 
115,169 


83,707 
233,900 
232,153 
155,813 

1,657,915 


403,620 
304,790 
344,310 
555,320 
49,875 
148,696 
222,360 
590,110 
1,930,803 
422,360 
267,999 
279,541 
290,693 
398,150 
740,550 
74,206 
297 
366,578 


20,360 
176,621 


375,285 


168.850 
112,153 
60,450 
850 
32,982 
499,364 


139,612 
352,726 
448,440 

7,780 
306,699 


| I 
aae 
as x 
Ol 
=] 
ware 

-~] >} 


137,650 

66,490 
130,270 
212,160 


269,925 
41,300 
1,200 


313,598 | 
117,500 


19 
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WITH THEIR 1932 EXPENDITURES 


, Rank 


Post’s Bran Fiakes.......... 
Post Toasties Corn Flakes... 
Postum-Instant Postum 
Sanka Coffee 


Swans Down Cake Flour.... 
ee eee ree 
General Motors Corp............. 

Including 

A C Spark Plug Company... 

a ae a er 

Cadillac Motor Car Company 

Chevrolet Motor Company... 

Delco Appliance Co.......... 

Delco Products Corp......... 

Ethyl Gasoline Corporation. . 

Fisher Body Corporation..... 

Frigidaire Corporation 

General Motors Radios...... 

General Motors Truck Co.... 

Institutional Copy 

New Departure Mfg. Co...... 

Oakland Motor Car Company 

Olds Motor WOKS... ....:.s- 

Winton Engine Corporation. . 


139—General Shoe Corporation....... 


102 
115 


99 


_ 
~ 


— 
i a) 


98 
101 
142 
131 


2 Goodrich 


»} International 


7 Lamont, 


Including 
Jarman Shoe Co., The........ 
Richland Shoe Co........... 


>} General Tire & Rubber Co., The.. 


Gerber Products Company....... 
Gomemem, Mary Toi. cis ceccecins 
i. ee Be ies ens 
Including 
Goodrich Co., The B. F....... 
Goodrich Footwear Corp., B. F. 
Hood Rubber Company, Inc... 
Miller Rubber Products Co., 
Se hPa eae create afaleleidls a ss 
Goodyear Tire & Rubber Co., Inc. 
rr amie aaa g Wied ba 
Greyhound Management Co....... 
Hammermill Paper Company..... 
ems Company, O. 2.00.25 6s cees 
Hupp Motor Car Corporation..... 
Hygienic Products Co., The...... 
Correspondence 
Schools 
Including 
Int’l. Correspondence Schools 
Woman’s Institute .......... 
International Harvester, Company 
of America -(Incorpo?ated).... 
International Nickel Co., Inc., The 
International Silver Company.... 
Investors Syndicate ............. 
UORIEOE BOORE Oi ois coc ccaess 
Jergens Co., The Andrew (Includ- 
ing John H. Woodbury, Inc.)... 
Johnson & Johnson.............. 
Including 
Chicopee Mfg. Corp.......... 
Johnson & Johnson.......... 
Johnson & Son, Inc., S. C......... 
Kellogg Company ............... 
Kelvinator Corporation 
Including 
Kelvinator Corporation ...... 
Leonard Refrigerator Co..... 
Kendall Company (Bauer & Black) 
Knox Gelatine Co., Inc., Charles B. 
Kotex Co., & Kleenex Co......... 
Including 
Kleenex Company 
Kotex Company ............. 
Comb-Kotex & Kleenex...... 
Lampert Co., THO... .decesscess 
Including 
Lambert Pharmacal Company 
Pro-phy-lac-tic Brush Co...... 
a ak 
Including 
Oxo Limited (Lemco)........ 
Pond’s Extract Company..... 
Lehn & Fink Products Co........ 
Including 
Gray, Dorothy 
Lehn & Fink, 
EsOVOR FBINONE OO... iccinccsiss 
Lewis Medicine Co., A. H 


Sa vaeee 


eeoeececsecs 


7 Libbey-Owens-Ford Glass Co...... 


Libby, McNeill & Libby.......... 
Pe ee 
Liggett & Myers Tobacco Co...... 
Loriierd Co, Ine. Pi. ood. .c cs 
Mennen Company, The.......... 
Metro-Goldwyn- Mayer Pictures 
BME SGbs seh diesen packs ls ios 
Metropolitan Life Insurance Co... 
Morton Salt Company............ 
Pe 0 ae 
Nash Motors Company, The 
National Biscuit Company........ 
National Dairy Products Corp..... 
Including 

a re 
Kraft-Phenix Cheese Corp... 
National Lead Company......... 
Northwestern Yeast Co........... 
Oceanic Steamship Co., The...... 
ae ee ere 


1933 


270,077 


117,855 
403,292 
296,185 
660,140 
621,065 
401,677 
274,065 


84,380 
2,133 
464,909 
374,610 
2,700 
115,600 


92,350 
23,250 


340,123 
22.085 
90,025 


1,025 


597,551 
110,869 
108,950 
1,173,051 
163,500 
114,398 


152,198 


126,600 
25,598 


27,825 
15,890 
151,734 
106,920 
139,758 


2 
2 
2 


588,466 
247,254 


184,637 
152,400 
708,867 


1,974,197 
166,428 
847,508 


5,927 
841,581 
826,383 


89,900 
736,483 
2,677,508 
172,129 
222,188 
456,550 
149,681 
444,715 
132,300 
145,152 


121,409 
891,546 
105,651 
145,157 
268,670 
202,802 
507,687 


900 
506,787 
202,300 
195,314 
111,407 
127,088 


1932 
359,934 
130,200 
213,980 
255,040 
265,575 
646,750 

5,225,163 


114,950 
639,940 
411,630 
856,600 
17,150 
44,430 
1,161,906 
460,095 
588,625 
1,200 
13,805 
77,350 
18,882 
491,800 
316,400 
2,400 


183,930 
101,129 

99,501 
383,407 


233,520 
23,985 
125,902 


761,890 
120,597 
118,890 
1,267,415 
192,370 
173,383 


219,587 


186,570 
33,017 


262,785 
112,800 
276,304 
31,914 
63,964 


772,015 
449,304 


1,300 
448,004 
246,350 
643,472 
364,060 


270,060 

94,000 
207,043 
220,447 
889,614 


328,692 
507,005 
53,917 
2,390,735 


2,189,455 
201,280 
901,762 


10,705 
891,057 
727,146 


111,110 
616,036 
2,875,797 
158,115 
136,550 
369,147 
170,546 
966,840 
129,848 
105,222 


109,540 
932,005 
105,427 

38,275 
215,790 
218,441 
448,587 


400 
448,187 


199,900 | 


214,625 
50,211 
193,528 


Rank 


107 


ou 


69 


16 


83 
93 


27 
47 


132 
74 


141 
45 
39 
23 
31 


72 
51 
59 
105 
130 
86 
89 
82 
88 


National 


Oneida Community, Ltd.......... 
Packard Motor Car Company..... 
Paris Medicine Co.....:.--cccdeocs 
Parker Pen Company, The....... 
Penick & Ford, Ltd., Inc......... 
Pennzoil Company, The.........: 
Pepsodent Co. 
Perfect Circle Company, The..... 
Wee Bie CUNNING... kc nccsvesses 
Philadelphia Storage Battery Co. 
Pillsbury Flour Mills Co.......... 
Pineapple Producers Co-operative 
Assn., Ltd. 
Pittsburgh Plate Glass Company.. 
Premier-Pabst Sales Co......... 
oS) Saree 
Including 
Princess Pat, 
Young, Lucille 
Procter & Gamble Company, The 
Quaker Oats Company, The...... 
Quaker State Oil Refining Co..... 
Radio Corporation of America.... 
Including 
Cunningham Inc., E. T........ 
RCA Communications, Inc.... 
RCA Tnatitetes, INC... «26.26. 
RCA Radiotron Company, Inc. 
RCA Victor Co., Inc., The.... 
Reynolds Tobacco Company, R. J. 
Oa a Sy ” eee rere 
Scott Paper Company............ 
Se ae re ee eee 
Simmons Company 
Simoniz Co., 
Socony-Vacuum Corporation 
Genibe & Bans, TE. Bas sccccccvesss 
Including 
Lentheric, Inc. 
Squibb & Sons, E. R......... 
Standard Brands Incorporated... 
Including 
Chase & Sanborn’s Coffee.... 
Fleischmann’s Yeast 
Institutional 
Royal Baking Powder....... 
Royal Gelatin Dessert....... 
Standard Oil Co. (New Jersey).. 
Including 
Stanco, Inc. (Esso & Flit).... 
Standard Oil Co. (New Jersey) 
Sterling Products Inc............. 
Including 
Bayer Company, Inc.......... 
California Fig Syrup......... 
ge reer ee 
General Drug Company...... 
Phillips Chemical Co., 
BR kis a Ceteng. cinerea kOe RD 
Three-in-One Oi] Co.......... 
Wells & Richardson Co., Inc. 
Stewart-Warner Corp. ........... 
Studebaker Corp., The.........+. 
Including 
Pierce-Arrow Motor Car 
The 
Studebaker 
America 
White Company, The........ 
a 2 
TORAS COMPANY, TEs. +00 000080 
Including 
Indian Refining Co......5..5. 
Texas Company, The......... 
Tide Water Oil Sales Corp....... 
Union Carbide & Carbon Corp.... 
Including 
National Carbon Co., Inc..... 
Prest-O-Lite Battery Co., Inc. 
United Prune Growers of California 
United States Rubber Company.. 
Vick Chemical Company........ 
Wander Company, The........... 
Warren Corp., Northam.......... 
Including 
Glazo Company, Inc., The.... 
L’Onglex Ltd. 
Odorono Company, 
Sage, Peggy 
Warren Corp., Northam...... 
Wesson Oil & Snowdrift Sales Co. 
Western Company, The.......... 
Westinghouse Electric & Mfg. Co. 
Whitman & Son, Inc., Stephen F. 
Willard Storage Battery Co....... 
Williams Company, The J. B..... 
Waray @ CO; Dl... 56 cece sce 
Oe UNS Ws ex iieedevaewas 
Zonite Products Corporation..... 
Including 
Annette’s Perfect Cleanser Co. 
Forhan Company, Inc........ 
Larvex Corporation, The..... 
Zonite Products Corp........ 


Co., 


Sales Corp. 


Oe SS O06 609 66 00'S 6 60 


Inc., 


Advertisine KR 
ing Record Co., Ine. 


ecords. 


s: | NATIONAL ADVERTISING RECORDS' LIST OF THE 150 LEADING NATIONAL MAGAZINE ADVERTISERS FOR THE YEAR 1933 | 


1933 
174,260 
274,415 
176,632 
106,111 
235,580 
155,115 
901,762 
137,350 
330,676 
615,212 
396,875 


3,249,080 
496,428 
153,612 
266,173 


16,968 


228,665 
224,240 
189,099 
439,536 
668,400 


3,761 
664,639 
2,565,161 


594,398 
1,190,719 


305,225 
264,990 


66,640 
198,350 
860,694 


231,695 
6,936 
275,137 
11,714 


258,705 
76,507 
"224,831 
213,547 


54,968 


156,119 

2,460 
646,013 
388,230 


eee ew wee 


246,464 


236,464 

10,000 
113,265 
405,596 
473,892 
700,254 
583,160 


90,165 
3,500 
149,702 
15,189 
324,604 
254,529 
361,625 
327,771 
178,250 
130,950 
223,004 


1932 
199 o¢ 
462 6, 
49 489 
9») 4 
<25. (5 ; 4 


910 =e 
- 19,075 


a 
FO 
1 
oo 


3.490.956 = 
814,76) 
141,14) 
288,44) 


9618 

205 

4 G8¢ 

37,84 

235,74 
1,681,475 
210,914 
352,04 
339,950 
130,20 
202,757 
541,39 
803,819 


oe a ea ee 


803,814 


Fs 

2,708,591 f 
768, 80 

1,172,817 ie 

60) 


527,07 ie 
239,300 ie 


236,552 


83,55) 
153,00) 
641,69) 


187,208 bs 
18, 6S 
190, 26i 
12,49 


129, 31 
102,973 

sil 
367, 225 
571,18 


109,635 
423,550 
38,00! 
1,038,168 
729,814 
41,600 
688,214 
167,800 
223,491 


223,491 


769,2i! 


$93,987.97 


vertisers. . 
74.16 Per Ce" 


Published by The Adver! ‘ 
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e Make Sure you are 
_ advertising OUTDOORS 
IN BOSTON in 1934. 


JOHN DONNELLY & SONS - BOSTON 
Advertising Outdoors. 


Donnelly Adv. 
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Wants Ban on 
Utility Sales 
Of Appliances 


New York, Jan. 11.—Contending 
that “merchandising of appliances 
by public utility companies is vested 
with inherent evils adversely affect- 
ing the welfare of competitive 
groups,” the Oil Burner Code Author- 
ity has submitted a brief on the code 
for the natural gas industry re- 
questing the NRA to force the utili- 
ties to accept a code containing fair 
trade practice regulations similar to 
those included in codes governing 
such industries as the oil burner, 
soft coal, petroleum, gas appliances 
and others. 


Suggests Two Courses 


After pointing out the unfair com- 
petitive advantages that would exist 
if the utilities did not establish 
trade regulations, whereas’ other 
competitive groups had done so, the 
oil burner body urged the NRA to 
take either of the following steps: 

To require public utility compan- 
ies to abandon entirely all merchan- 
dising activities of appliances; or, 
to require public utility companies 
to segregate their merchandising 
activities from their public utility 
tunctions, with such segregated mer- 
chandise departments not only oper- 


ating under fair trade regulations 
but also as though they were sep- 
arate corporate entities, depending 


GENERAL MOTORS 
TOPS MAGAZINE 
LIST FOR 1933 


(Continued from Page 1) 


of $3,249,080, while third position 
was garnered by General Foods Cor- 
poration with $3,137,216. Others in 
the first fifteen, in order, follow: 

Lever Brothers Company, $2,677,- 
508; Standard Brands, Inc., $2,565,- 
161; R. J. Reynolds Tobacco Com- 
pany, $2,247,109; Lambert Company, 
$2,140,625; Colgate - Palmolive - Peet 
Company, $1,757,014; Chrysler Mo- 
tors Corporation, $1,630,471; Camp- 
bell Soup Company, $1,578,630; 

Bristol-Myers Company, $1,280,575; 
H. J. Heinz Company, $1,173,051; 
General Electric Company, $904,276; 
Pepsodent Company, $901,762; Metro- 
politan Life Insurance Company, 
$891,546. 


Buy 75% of All Space 


Total advertising space purchased 
in the magazines measured by Na- 
tional Advertising Records by the 
150 leading advertisers was $69,703,- 
908. This compares with $77,473,187 
spent by these same advertisers (not 
necessarily then the 150 leaders) in 
1932. 

The total lineage cost for all mag- 


for revenue solely on the sale and | 
service of such appliances under a 


uniform system of cost accounting. 


Heads Publicity Work 

Francis W. Hatch, manager of the 
Boston office of Batten, Barton, Dur- 
stine & Osborn, Inc., has been ap- 
pointed chairman of the publicity 
committee of Boston Emergency Re- 
lief Campaign. 


| CONSTRUCTION 
OUTLOOK 


FOR 1934 


HE Architectural Record, 

January issue, contains an 
article by Thomas S. Holden, 
Vice President in Charge of 
Statistics, reviewing the build- 
ing trends of 1933 and pre- 
viewing construction for the 
New Year. We shall be glad 
to supply you with a reprint 
of this most interesting and 
helpful analysis. 


Write for Your FREE Copy 
The ARCHITECTURAL 


RECORD 


119 West 40th Street, New York, N. Y. 


| 987,970, 


azine advertisers for 1933 was $93,- 
National Advertising Rec- 
ords says, making the 150 leaders 
responsible for 74.16 per cent of the 


entire expenditure. 


A complete tabulation of the 150 
leading magazine advertisers of 1933, 
giving their comparative rank, as 
well as their expenditures for both 
1933 and 1932. appears on page 20 of 


this issue. 


National Baive 
Announced for 
New Food Line 


Indianapolis, Ind., Jan. 11.—A new 
line of strained soups and vegetables, 
just introduced by Stokely Brothers 
Company, will be backed by an ad- 
vertising campaign in national maga- 
zines, it was learned this week. 

Stokley Brothers will use national 
women’s magazines to reach mothers 
and will address doctors through 
medical journals and direct mail. 
Window displays, counter cards and 
other point of purchase’ material 
will be furnished to dealers. 

At present, the company is con- 
centrating on distribution through 
the grocery trade, but later, there is 
a possibility that it may enter the 
drug field. The new line has been 
accepted by the committee on foods of 
the American Medical Association, 


Division of F. W. Dodge Corporation 


and all advertising will carry its 
(insignia. 


of William 'T. Cooley. 


Since that time he has 


HK Chicago office of Underwood & 
Underwood is happy to announce the return 


From 1927 to 1931, Mr. Cooley assisted in 


serving many of our clients in this territory. 
former Wolff & Cooley Studios, Ine. 


We are glad to again offer our friends the 
opportunity to utilize his particular ability in 
planning fine photographic illustrations. 


Underwood & Underwood Illustration Studios, Inc. 
125 N. Wabash Avenue 
Chicago 


been a partner in the 


JOINS CASTLE 


George F. Lord, at one time ad- 

vertising manager of E. |. du Pont 

de Nemours & Co., and of Chev- 

rolet Motor Company, who has 

joined the New York staff of 
Castle Films. 


Copeland Bill 
Unsatisfactory 


To Dr. Tugwell 


(Continued from Page 1) 
bill has been made “clearer and more 
definite, without the sacrifice of any 


provision essential to the public 
welfare.” 
The attitude of consumer and 


women’s groups has not been made 
entirely clear. Several national or- 
ganizations have ordered the two 
bills “analyzed” and the reports of 
these committees will doubtless in- 
dicate their support or opposition. 
Mrs. Harvey W. Wiley, whose 
husband was primarily responsible 
for the present law, is considered as 
the leading exponent and worker for 
strict regulatory measures that she 
has frequently indicated should ap- 
ply to advertising as well as selling. 
Mrs. Wiley is president of the Na- 
tional Federation of Women’s Clubs. 


Health Quality 
Of Beer Proved 
By Novel Stunt 


Ky., Jan. 11—To con- 
vince all doubting Thomases that 
beer is a health food as well as a 
beverage, Oertel Brewing Company 
has just completed a stunt which 
has created a near-sensation here. 

The company and its agency, M. 
R. Kopmeyer Company, arranged for 
Galen Gough, billed as “the world’s 
strongest man,” to live solely on 
Oertel’s potent brew for 33 days, 
during which time he held forth in 
a downtown store, performing daily 
amazing feats of strength which 
proved couclusively to local resi- 
dents that, while Oertel’s beer might 
not make an ordinary man a tower 
of strength, it certainly contained 
enough nourishment to keep a strong 
man in the pink of condition. 

The unique show played a 33-day 
engagement to thousands of persons, 
Winding up in a blaze of glory when 
Strong Man Gough laughed off the 
annoyance of having an 8,000-pound 
beer truck pass over his stomach in 
the public streets. 

A heavy barrage of newspaper ad- 


Louisville, 


vertising and dealer displays laid 
the groundwork for the unusual 
stunt. 


Free Adensiitins Course 
For Philadelphia Women 


The Philadelphia Club of Advertis- 
ing Women this week started its 
seventh annual 18-week introductory 
course in advertising for women. 

As in previous years, there is no 
charge made for tuition and a 
scholarship is awarded to the stu- 
dent obtaining the highest record for 
a two year course in the Charles 


Morris Price School of Advertising. 


Classified 
Advertisin 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


HELP WANTED 


Experienced outdoor bulletin sales- 
man for Chicago territory. In reply 
state your experience and age. Box 
418, ADVERTISING AGr, Chicago. 


PROMOTION—CIRCULATION 


Business paper publisher in 
large field wants promotion- 
circulation man to take charge 
of circulation and advertising 
promotion activities. Must be 
young, experienced, and _ will- 
ing to prove his value in posi- 
tion which has exceptional pos- 
sibilities. 

Give complete details of edu- 
cation, experience, age, salary 
specifications, ete., in first let- 
ter. All correspondence will 
be held strictly confidential. 
Address 

BOX 419 


ADVERTISING AGE, Chicago. 


| 
| 


| 


POSITIONS WANTED 


ADVERTISING: That I am ver- 
satile enough to grasp main points of 
any subject. Old enough to know 
business well, young enough to be 
open to new ideas. 
versity training advertising and 
journalism; stenography at business 
college; complete advertising course 
correspondence school. Will  con- 
sider position in any branch of ad- 
vertising. Salary can be arranged. 
Reliable references. Address Miss 
Gertrude Bergner, 1501 Kemble St., 
Utica, N. Y. 


Stenographer - secretary — _ three 
years’ experience in advertising de- 


Two years uni- | 


;engaged for past ten years in gg 


/change, due to limited opportunitig 


| prizes will be ten General Electr 


partment of chain store organizati,, 
—also purchasing agent — grady,,, 
high school, Moser, two years COlleg, 


Twenty-three years old. Fairta 
4894, Chicago. 

a 
ADVERTISING REPRESEN}, 


TIVE: Fifteen years’ experience ,, 
trade publication field.  Thoroyg 
knowledge of the business. Actiyg, 


ing, having managed branch office t, 
one publisher and been on the gai. 
staff of two others. Record will be 
investigation by any publisher dey, 
ous of employing a high grade gal 
man who has been a consistent p, 
ducer during prosperous, as well » 
lean years. Can furnish reference, 
from at least six leading trade py 
lication executives. Age 35, marrig 
Presently employed but wish to may 


and earning power in present ey 
nection. Box No. 51, ADVERTIsy 
AGE, New York. 


— 


Dishwashers to 
be Given Away 


by Climalen 


Canton, O., Jan. 11.—Using ragij 
and large newspaper space, Clim. 
lene Company has announced a }e. 
ter writing contest in which thy 


dishwashers, valued at $197. 

The dishwashers will go to thow 
who write the ten best letters q 
“Why is Climalene, the quid 
cleanser, water softener and _ goa 
saver, the fastest selling preparatiy 
of its kind in America today?” 

Entrants in the contest, whic 
runs through January, are requests 
to submit four fronts from Climale 
packages with their letters. 


Gants With Fawcett 
Edward J. Gants has joined {i 
New York advertising staff of Fa 
cett Publications, Inc. He was { 
merly with Newell-Emmett Compa 
and more recently with Coll 
Humor and Sense. 


Ideal for: 
Car Cards 
Road Signs 


nence, 


KEEP KLEAN 


SAFTEE-RAY Self-Iluminating Signs 


New Adaptation of Reflector Principle Which Gives Brilliat' 
Day or Night Display 


Window Displays 
Store Displays 


Now being used by many alert advertisers of national pro! 


Phe same process is being used in Advertising Tire Cove™ 
Write for complete information. 


COVER CO. Ine. 


SAINT LOUIS 


Outstanding advertising salesmen and contact men are invited to write regate™ 
desirable territories which are still open. 
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te You can forget the inquisitive eyes of Tony, Gus and Joe, 
who answered your ring on the hidden bell with a look 
through the peephole grille. Your weary legs can revel in their 
freedom from climbing three dusty flights of steps to that “Club” 
around the corner (but your feet might miss the shiny brass rail). 
Your mind can rest without the flashing thought that came with 
each gulp—"Will a cup and pencils be my next tools of trade?”’ 
Your wallet can relax from the burden of those multi-colored 
cards that once meant “open sesame” to barred doors for you 
and a hundred million others. 


Yes, as the down and outer is the forgotten man of today, so will 
“speak” be the forgotten word of tomorrow. 


You can forget your guardianship of the bottle under the table 
from stretching legs, clumsy waiters or ‘‘tight” collegians. You 
can ignore the man in the corner who always watched so suspi- 
ciously as you poured to the lined up glasses from your lap. The 
very fibres, that knit together form your hip pocket, can rest in 
peace—no longer must they stretch to accommodate that flask. 
Yes, Repeal is a reality. 


You can forget Pete or Nick who delivered at any time of the day 
or night. Your taste buds can enjoy themselves without rebellion 
at that perfumed “bathtub gin’’. Your brain children can frolic 
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HERBERT D. STRAUSS - 
~~ Advertising Manager of the 
Riggs Optical Company, Chi- 
cago — contributes this adver- 
tisement to the Copywriters’ 
Forum. Hetells us that it has not 
been written with the thought 
of recommending drinking as 
an occupation, but rather as a 
final farewell to the now hu- 
morous memories of prohibi- 
tion days and a word of caution 
for the era to come, - eee Gee 
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in the absence of the ether that so nobly spiked each stein and 
numbed each thought. The lining of your stomach can thrive 
without the stunting effect of the burning “corn”. Your nostrils 
won't miss their repulse at that whiff of “the real McCoy” and your 
nerves will rest in repose with the lack of the shudder that follows. 


Yes, Prohibition is no more. 
1934 is here. 


Thrill to the popping of the cork—the clivkiuy of the ice and the 
slapping of the suds. Muse @§ you watch your crafty old waiter 
pour some rare old vintage from a dust and web covered bottle. 
Revel as you sit in your favorite spot with an endless list of 
cocktails, wines, liquors and liqueurs from which to select your 
favorite thirst-quenching drink. Delight in the knowledge that 
you're within the law—that personal liberty is once more. 


Drink for your spirit; for that spontaneity of fellowship that fol- 
lows the raising of the glass. Drink as you may, where and when 
you may, but never too much to forget that moderation is the 
measure of a gentleman; that new liberty abused is not liberty for 
long; that you and I are on trial with a confidence that should 
not be betrayed and that always a bit of discretion in the way 
of restraint may prevent many a “morning after” complaint. 
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NEW RE-USABLE PACKAGE FOR KRAFT CHEESE 


"Swankyswig" is the name of this new package for five cheese-spread 
varieties made by Kraft-Phenix, which doubles as an attractive small 
table glass. J. Walter Thompson Company is the Kraft agency. 


YACHT MODELS IN CLOTHING WINDOW 


ite 


Rogers Peet Company, clothier, and Henry J. Gielow, Inc., naval 

architect and broker, joined hands in an effective quality promotion 

last week when several models of Gielow-designed craft valued col- 

lectively at $32,900 were displayed at the New York Rogers Peet 
stores. 


REVIEW OF THE WEEK 


UNIQUE POSTER FOR EAST RIVER SAVINGS BANK 
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1934 


~ HERALDS THE DAWN 
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ER SAVINGS BANK 


The current outdoor showing for this New York bank heralds 1934 in colorful and decidedly unusual style, 
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GERBER OFFICIALS SPREAD OUT THEIR 1934 ADVERTISING 


The Mae West vogue is reflected 
amusingly in the point of purchase 
advertising of Julius Kayser & Co., 
New York. The model, who wears 
the new black lastex lace ''Pan- 
tasy,"" practiced that provocative 
pose for hours before Eugene 
Friduss snapped the shutter. 
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Salesmen's portfolio showing the national magazine advertising planned for Gerber Products Company 
in 1934. From left to right are Dan Gerber, vice-president of the company; Earle Johnson, sales man- 
ager; Kenneth Baker, sales promotion manager; Dr. Lillian B. Storms, director of nutrition; and Joe Bagley, 


statistical analyst. (Story on Page 12.) 


BUICK APPEARS IN STRIKING SETTING 


The new Buick reflects its own beauty in this photograph by Rapha 
G. Wolff, Chicago, which was used in initial newspaper advertisin: 


DISPLAY-DEMONSTRATOR PLEASES DEALERS 
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Almost 10,000 of these action displays for Sheaffer Pen Compal 

have been sold to dealers. The unit, which illustrates ae 

writing," is primarily designed for counter use, but when com iv 

with the back panel makes an effective window display. Posad, 
created the display. 
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